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Q2 2010 highlights

ÅContinued profit improvement in Q2. 

EBITA NOK 509 million (184 million in Q2 09) in seasonally strong quarter

The best quarterly result ever in Schibsted history

ÅSome recovery in Scandinavian advertising markets (from low levels in Q2 2009, 

due to financial crisis). Overall underlying advertising growth 15%, though some 

uncertainty remains

ÅProfitability programme ahead of schedule, with accumulated effect 

of NOK 1.5 billion since 2008. Total effect expected to reach NOK 1.7 billion

ÅContinued growth in online classifieds 

ïboth organic and from new launches

ÅChallenging volume development for tabloid newspapers

ÅRefinancing of bank debt in place. New long term EUR 500 million facility signed
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Revenue 

Q2 2010
EBITA margin

Q2 10 Q2 09

Underlying 

Change

y/y*

Q2 2010 highlights

*) Growth adjusted for acquisitions, divestments, currency fluctuations, close down of print classifieds in 

Spain and France and consolidation of Media Norge as of Q3 2009

Group 3 515 6 % 14 % 6 %

Media Houses Scandinavia 2 489 3 % 13 % 5 %

Media Houses International 265 -2 % 7 % 2 %

Online Classifieds 761 21 % 30 % 21 %



218

496

93

12

88 4

81

0

100

200

300

400

500

600

E
B

IT
A

 Q
2

 2
0

0
9

M
e

d
ia

 H
o

u
s
e

s
 

S
c
a

n
d

in
a

v
ia

M
e

d
ia

 H
o

u
s
e

s
 

In
te

rn
a

ti
o

n
a

l

O
n

lin
e

 c
la

s
s
if
ie

d
s

H
e

a
d

q
u

a
rt

e
rs

/ 
O

th
e

r

E
B

IT
A

 Q
2

 2
0

1
0

Strong EBITA improvement in Q2

5

EBITA
Associates excluded for more relevant comparison
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Two strong strategic legs

European leader in rapidly growing online 
marketplaces

Leading positions in print and online space
in Norway, Sweden and International
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Q2 2010 operations
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Revenue:        MNOK 761

EBITA:        MNOK 232

MNOK 2,489

MNOK 320

Rest of the group:

Media Houses International, 

Other and HQ

Revenue: MNOK 265

EBITA: MNOK (43)
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Continued growth and margin improvement
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Online Classifieds

+21%*
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Q2 2010 margin excluding

amortization of excess

values and new ventures: 38% 

*) Underlying growth, adjusted for currency effects, acquired/divested operations and consolidation of Media Norge.

Note: 2009 and 2010 figures are from Business Areas Online Classifieds. 2006-2008 figures Online classifieds/directories 

in Schibstedôsmedia platform report.


