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We create the media of tomorrow. Today
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Note: percentages based on online and offline businessesô contribution to revenues in FY2002 and FY2009; online revenues in FY2002 include online newspapers and FINN

¹ Excluding corporate costs and eliminations

Schibstedôs online activities represented 29% of Group revenues and 59%ĭ of Group EBITA in 2009

today
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Mecom

Axel Springer

Schibsted

Unique position among traditional media groups 

ïstrong online footprint
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Digital/online share of revenues 2009

Source: UBS/Company filings

Europe

USA



Two strong strategic legs

European leader in rapidly growing online 
marketplaces

Leading positions in print and online space
in Norway, Sweden and International
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Online 
classifieds

Finn.no
(owned by 

Media Norge)

Schibsted 
Classified

Media

Hitta (owned
by Schibsted 

Sweden)

Media houses
Scandinavia

Media Norge

VG

Schibsted 
Sweden

2009 operations
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Revenue:     MNOK 2,627

EBITA:        MNOK 591

MNOK 8,657

MNOK 477

Rest of the group:

Media Houses International, 

Other and HQ

Revenue: MNOK 1,461

EBITA: MNOK (236)



Sub-
scriptions

13 %

Single copy 
sales
21 %

Advertising 
53 %

Other
13 %

Norway
54 %

Sweden
31 %

International
15 %

Revenue distribution Q1 2010
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Revenue category Geographical distribution
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Online classifieds
Overview

Revenue 

2009

Underlying 

revenue

growth 

2009**

EBITA 

2009

EBITA* 

margin 

2009 Operations

MNOK 738 7% MNOK 

298

40% Clear market leader in 

recruitment, cars, real estate 

and generalist in Norway

MNOK 1,389 2% 
(14% ex Spain 

recruitment)

MNOK 

581*

42% Clear market leader in several 

verticals in Sweden, Spain, 

and France

MNOK 116 174% MNOK 

(97*)

N/A Growth operations in 15 

markets

MNOK 252 30% MNOK 42 17% No. 2 in online directories in 

Sweden.

Market leader in terms of

traffic

Established operations

*) EBITDA figures for Schibsted Classified Media. EBITA for Schibsted Classfied Media (group) in 2009 was MEUR 32.. 

**) Revenue growth is adjusted for currency fluctuations and discontinued operations. Currency exchange rates 2009: EUR/NOK 8,73, SEK/NOK 0,8223

New ventures


