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OPERATING REVENUES* OPERATING PROFIT BEFORE 

AMORTISATION AND OTHER 

REVENUES AND EXPENSES* 

 KEY FIGURES 

NOK million 2006 2005 % change

Operating revenues 4,658 4,358 7 

Operating profi t* 366 299 22 

Sales outside Norway 4,038 3,800 6 

Operating margin* 7.9 % 6.9 % 1.0 %-p

Return on capital employed 9.8 % 8.2 % 1.6 %-p

Number of man-years 1,757 1,794 -2  

* Before amortisation and other revenues and expenses.
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Borregaard is the world’s leading company in the fi eld of wood-based speciality chemicals, in 

addition to holding strong positions in the ingredients, fi ne chemicals and energy industries. 

Over more than a century of operations, the company has developed unique expertise and 

offers a range of increasingly specialised value-added products. Borregaard is an interna-

tional company and has production plants and sales offi ces in the main industrial markets.

Borregaard’s unique competence and long-term focus on 
wood-based chemicals have positioned the company as the 
world’s biggest supplier of lignin-based binding and dis-
persing agents and a global leader in selected segments of 
the speciality cellulose market. The manufacture of vanillin, 
yeast products and bio ethanol ensures high utilisation of 
raw materials and provides a platform for a broader prod-
uct portfolio, which includes food ingredients. Borregaard  
also holds attractive positions on the electric power market 
and as a supplier of fi ne chemicals for the pharmaceutical 
industry. The company has production plants and sales 
offi ces in most of the important industrial markets in 
Europe, Asia, America and Africa.

During 2006 Borregaard has carried out acquisitions and 
entered into long-term agreements to strengthen the com-
pany’s positions in strategically important areas. Borregard 
works systematically to ensure continuous improvement by 
implementing a broad range of measures aimed at reduc-
ing costs and increasing revenues. Borregaard’s business 
in Sarpsborg (Norway) is implementing a programme to 
invest NOK 280 million in order to satisfy requirements 
for a new environmental licence. These investments will be 
completed in 2007 and will result in a signifi cant reduction 
in energy consumption.

In March 2006 a discharge of fuel oil occurred at the 
plant in Sarpsborg and Borregaard was reported to the 
authorities for the incident. In March 2006, the Norwegian 
Competition  Authority  secured evidence from Borregaard 
in connection with a matter concerning a minor product 
segment  on the Norwegian  market, but has not yet reached 
a conclusion.

RESULTS

Borregaard’s operating revenues for 2006 totalled NOK 
4,658 million, which is equivalent to underlying1 growth 
of 10 %. Operating profi t before amortisation amounted 
to NOK 366 million, up from NOK 299 million in 2005. 
This rise in profi t is primarily due to signifi cantly better 
results in the energy and lignin businesses. The Ingredients  
& Pharma businesses also posted improved results, while 
the profi tability of the speciality cellulose operations  was 
considerably  weakened. For Borregaard as a whole, the 
year was characterised by better market conditions for 
cellulose, lignin and aroma products, very good profi t-
ability for the energy business and positive effects from 
the improvement programmes. These factors were 
counteracted  by production  problems in Switzerland, 
higher raw material  and energy costs and the reduced 
effect of currency hedges.

On average, exchange rates for the currencies that are most 
important for Borregaard (USD and EUR) were on a par 
with 2005, but the effect of earlier currency hedge contracts 
entered into at favourable exchange rates was signifi cantly 
reduced. Furthermore, high oil-related costs (energy, freight 
and certain raw materials) and soaring timber prices put 
pressure on margins, particularly for speciality cellulose.

SPECIALITY CHEMICALS

Borregaard’s speciality chemicals business is based on utilising 
the various components in timber as raw materials for highly 
processed products. The speciality chemicals business consists 
of Borregaard LignoTech and Borregaard ChemCell.

With production plants in 11 countries, Borregaard 
LignoTech is the world’s leading supplier of lignin-based 
binding and dispersing agents. The business area achieved 
higher profi t than in 2005, primarily due to increased sales 
volumes, higher prices and a better product mix, which off-
set higher raw material prices and oil-related costs (freight 
and energy). In 2006 the lignin operations in Vargön, Swe-
den were wound up after the plant lost its local source of raw 
materials. However, total capacity was increased through 
the acquisition of the Brazilian manufacturer, Melbar, and 
the distribution agreement with Vyborg in Russia. Strong 
demand, particularly for products for the construction 
industry, led to a scarcity of lignin raw material and a con-
sequent need to prioritise various products and markets.

Borregaard ChemCell is the leading European supplier of 
speciality cellulose for chemical applications and a global 
leader in selected niche markets. The business area has 
production facilities in Norway and Switzerland. Despite 
positive contributions from improvement programmes, 
profi t declined signifi cantly in 2006. This can primarily be 
ascribed to the situation at the Swiss plant, which had tech-
nical problems during parts of the year resulting in lower 
cellulose production and high costs, as well as to sharply 
rising timber prices. Production in Norway was good. The 
cellulose market was better in 2006, with higher prices and 
increased demand in important segments. The business 
area continued to pursue its policy of specialisation and 
signed major new contracts for key products. The ethanol 
business reported higher profi t due to high production 
volumes and good prices.

INGREDIENTS & PHARMA

Borregaard’s Ingredients & Pharma business supplies advanced 
products that meet high quality and hygiene standards.

Since 1 January 2006 Borregaard has grouped its activities 

1 Excluding acquisitions and disposals and currency translation effects.
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in the food ingredients and selected animal feed segments 
in a new business area, Borregard Ingredients. This area 
has its own production plants in Norway and Switzerland 
and comprises aroma products (vanillin and ethyl vanillin), 
omega-3 oils and yeast/yeast extracts. Overall profi t from the 
ingredients business was higher than in 2005, particularly in 
the aroma chemicals segment where sales were higher and 
prices better. Profi tability in the yeast business improved, 
but remained weak. There is considerable market interest 
in omega-3 products, but profi t in 2006 refl ected the high 
costs incurred during the expansion stage. To ensure growth 
in its production of omega-3 oils, the company signed a 
long-term contract for supplies of raw materials, and plans 
to build a new production plant in Ålesund (Norway).

Borregaard Synthesis is a leading supplier of fi ne chemicals 
for X-ray contrast media and other selected niche mar-
kets in the pharmaceutical industry. Operating profi t was 
somewhat higher than the year before, primarily because a 
combination of restructuring effects and favourable market 
conditions resulted in higher profi tability for the diphenol 
business in Italy. In 2006 the fi ne chemicals plant in China 
was sold. The fi ne chemicals business in Norway reported 
slightly lower profi t due to the higher costs of input factors 
and lower delivery volumes.

ENERGY

Borregaard Energy’s activities consist of the production 
and supply of power and trading on the Nordic power 
market. Production facilities are located in Sarpsborg, 
Moss and Kvinesdal (Norway). Power supplies are also 
secured through long-term agreements. In 2006 Borregaard 
Energy’s own plants produced 502 GWh, compared with 
501 GWh in 2005 (normal yearly production 475 GWh), 
and had total power supplies of 1,444 GWh, compared with 
1,457 GWh the year before. At the start of 2006, the busi-
ness increased its supply of power by 5 GWh by acquiring 
the minority shareholding in the Mossefossen power plant. 
The good operating profi t achieved in 2006 is ascribable 
to high sales volumes in the market at good prices and a 
very positive contribution to profi t from fi nancial power 

trading. For the year as a whole, Borregaard Energy’s own 
run-of-the-river power plants produced high volumes as a 
result of heavy precipitation and substantial infl ow towards 
the end of the year. The business area also had a signifi cant 
contract-based supply of power in 2006. Contract-based 
volumes will be substantially lower in 2007.

RISK FACTORS

Borregaard is exposed to risk relating to exchange rate fl uc-
tuations (particularly USD), and the prices of energy (ther-
mal energy and electric power) and strategic raw materials. 
Moreover, the types of process industry plants operated by 
the company naturally entail production risk.

Work on risk assessment was intensifi ed in 2006, partic-
ularly with a view to obtaining an overall picture of the 
risk exposure of the company’s factories in Norway and 
Switzerland . Work is also in progress on strengthening 
awareness of commercial risk.

 PRODUCTS AND APPLICATIONS 

Speciality chemicals

Lignin: Additives, such as fl ow regulating agents, for use in 

concrete, textile dyestuffs, ceramics, crop protection chemicals , 

batteries  and oil drilling. Binding agents for animal feed, 

briquetting  and gravel roads.

Speciality cellulose: Speciality cellulose for products used in the 

construction and petroleum industries and in the manufacture 

of food products, tablets, cosmetics, fi lters and personal hygiene 

products, paint, varnish and printing ink. Other cellulose grades 

are used in textiles, plastics and paper.

Bio ethanol (produced by the fermentation of wood sugars): Among 

other used for technical applications in the pharmaceutical 

industry , paint, varnish and car care products.

Ingredients & Pharma

Ingredients: Vanillin products, omega-3 oils and yeast products for 

use in food products and selected animal feed products.

Pharmaceutical products: Intermediates for X-ray contrast media 

(diagnostic applications) and medicines.

Diphenols: Intermediates for aroma chemicals, agrochemicals, 

photo chemicals and pharmaceutical products and applications.

Energy

Electric power: Power production and fi nancial trading in power.
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TOTAL INVESTMENTS*
NET SALES BY 

GEOGRAPHICAL AREA

 Norway 11 %

 Other Nordic countries 3 %

 Other European 
 countries 44 %

 Asia 23 %

 America 17 %

 Rest of the world 2 %

Total net sales NOK 4,533 million.

 OPERATING REVENUES BY BUSINESS AREA*               

NOK million 2006 2005

ChemCell 1,629 1,511

LignoTech 1,604 1,425

Ingredients & Pharma 999 1,047

Energy 428 343

* Including internal sales between segments.
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 ORKLA FINANS 

Orkla Finans is a competence-driven securities fi rm that offers invest-

ment services for institutional and private investors. The company’s ope-

rating model is based on the goal of achieving a higher return than can 

be obtained in a bank, but at lower risk than investing in shares. The core 

competency at Orkla Finans is therefore “alternative investments”.

“Alternative investments” are defi ned as investments in real estate, 

structured  products, hedge funds, private equity and securities other 

than interest-rate instruments and shares. Orkla Finans has ambitions of 

creating  Norway’s strongest team of experts in this fi eld. In 2006, Euro-

money Magazine ranked Orkla Finans in fi rst place for structured products, 

third place for hedge funds and fourth place for real estate, thereby confi r-

ming Orkla Finans’s position as the best Norwegian actor in this fi eld.

In 2006 Orkla Finans published a book entitled Alternative investeringer  

(Alternative Investments) through the Gyldendal Forlag publishing house. 

The book is written by product specialists and specialists in the fi eld 

of portfolio optimisation. Thore Johnsen, Professor of Finance at the 

Norwegian School of Economics and Business Administration (NHH), has 

written the foreword and acted as professional consultant. All of Orkla 

Finans’ customers are given a copy of this book.

Orkla Finans’s value base is grounded in the key values of competence, 

integrity, a long-term perspective and market orientation. Established  

in 1984, the company now has offi ces in Oslo, Bergen, Trondheim, 

Stavanger , Sandvika, Kristiansand and Tønsberg. At the end of 2006 Orkla 

Finans had 130 employees and the company is growing rapidly.

 MAIN EVENTS IN 2006 

•  Realised gains on the Share Portfolio amount to NOK 3,271 million.

•  High level of value creation with a 27.4 % return on the Share Portfolio, which had a 

market value of NOK 18.2 billion at year-end.

• Strong growth in operating revenues and profi t for Orkla Finans.

•  Orkla Eiendom’s real estate development projects are proceeding as planned and 

higher gains than anticipated were realised.

 FOCUS IN  2007 

•  Intensify the focus on the contribution of the Share Portfolio to the Group’s further 

industrial development.

• Continue the profi table growth of Orkla Finans.

•  Realise further value from and increase the number of projects in Orkla Eiendom’s 

portfolio.

 ORKLA ÅRSRAPPORT 2006 / FINANCIAL INVESTMENTS 

SUCCESS WITH 
“ALTERNATIVE INVESTMENTS”
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OPERATING REVENUES* PROFIT BEFORE TAXES*
 KEY FIGURES 

NOK million 2006 2005 Endring i %

Operating revenues 763 1,004 -24 

Operating profi t* 185 306 -40 

Profi t before taxes 4,375 3,484 26 

Percentage foreign investments 51 % 53 % -2 %-p

Unrealised gains 5,647 5,102 11  

* Before amortisation and other revenues and expenses.
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THE SHARE PORTFOLIO

Results

The return on the Share Portfolio was 27.4 %, and pre-tax 
profi t amounted to NOK 4,026 million, compared with 
NOK 3,131 million in 2005. Of this, realised portfolio gains 
amounted to NOK 3,271 million while dividends received 
totalled NOK 759 million. Unrealised gains increased by 
NOK 545 million to NOK 5,647 million. The actual profi t 
on the portfolio, measured as the change in net asset value, 
was NOK 4,326 million.

Net sales of shares totalled NOK 1,710 million. The sales, 
coupled with dividends received, generated total cash fl ow 
from the Share Portfolio of NOK 2,469 million. 

At year-end, 49 % of the Share Portfolio was invested in 
Norwegian securities, compared with 47 % in 2005. 

Market situation

2006 was another year of strong growth in the global 
economy and generally good growth in company earn-
ings. Key interest rates rose signifi cantly in most of the 
main OECD economies, but long bond interest rates rose 
only moderately. Expectations of further interest rate hikes 
diminished towards the end of the year. On the whole, 
global stock markets performed very well, and the FTSE 
World Local Currency Index was up 17 % in 2006. The 
European stock market (MSCI Europe, dividend-adjusted) 
was up 19.6 % and the U.S. stock market (S&P 500 divi-
dend-adjusted index) rose 15.8 %, while MSCI Emerging 
Markets rose 29 %. In the Nordic region, stock exchanges 
were driven by good export markets, high raw material 
prices, strong earnings growth and increasing merger and 
acquisition activity. After major fl uctuations, at year-end oil 
prices were at about the same level as at the start of 2006. 
Adjusted for dividends, the MSCI Nordic index rose 23.9 
% in the course of the year, while SBX (Stockholm) and 
OSEBX (Oslo) refl ected a rise in share prices of 25.4 % and 
32.4 % respectively.

Investment strategy

The main strategy is to identify and invest in individual 
companies that create value. The portfolio must take clear 
positions and will therefore be skewed in comparison with 
a market portfolio. The Share Portfolio will also focus on 
helping to ensure optimal use of the competence available 
in the Orkla Group’s other business areas.

Efforts are made to pursue an active investment strategy, 
with emphasis on large shareholdings in listed companies 

combined with increased focus on investments in unlisted 
companies. Establishing industrial options for the Group is 
an important consideration underlying this strategy. 

ORKLA FINANS

In 2006, Orkla Finans achieved strong growth in the number 
of customers, operating revenues and profi t. Orkla Finans 
has about 150 employees, who work at offi ces in Oslo, Ber-
gen, Stavanger, Trondheim, Kristiansand, Tønsberg  and 
Sandvika. There was strong demand for the company’s  
investment products, especially in the fi eld of alternative 
investments. Orkla Finans strengthened its position in the 
fi eld of the asset classes of real estate, hedge funds and 
structured products. In 2006, Orkla Finans launched its 
fi rst private equity products. All in all, it offered investment 
products totalling around NOK 6 billion.

Orkla Finans has ambitions of building Norway’s strongest  
centre of expertise on alternative investments. In 2006 
Euromoney ranked the company in fi rst place in the fi eld 
of structured products, third place for hedge funds and 
fourth place for real estate. This made Orkla Finans the best 
Norwegian player in the alternative investment industry.

In 2007 the company will continue to focus on alternative 
investments, and plans to strengthen its specialised product 
staffs and continue to increase its activities targeting private 
and institutional investors. 

Operating revenues totalled NOK 492 million, a rise of 
49 % from 2005.

ORKLA EIENDOM

Orkla’s real estate company, Orkla Eiendom, focuses prima-
rily on property development and to a limited extent man-
ages developed property. Its main development projects 
are Ringnes Park and Idun, which have a total develop-
ment potential of approximately 75,000 m2, measured in 
terms of Orkla’s stake. In 2006 Orkla Eiendom increased its 
ownership share in the real estate company Utstillingsplas-
sen Eiendom AS from 3.5 % to 40 %. The latter company 
mainly develops and manages commercial properties in 
the Mjøs region in south-eastern Norway. Towards the 
end of 2006, Orkla Eiendom and the other shareholders 
in Fornebu Boligspar entered into an agreement of intent 
to sell their shares in the project.

BORREGAARD SKOGER

Borregaard Skoger develops and manages Orkla’s forest 
properties. The total area of woodland is 1,080,000 decares, 

The Financial Investments division comprises three main areas of activity: the Share 

Portfolio, Orkla Finans and Orkla Eiendom. The portfolio manages one of Norway’s 

largest share portfolios, which mainly consists of investments in the Nordic region and 

Eastern Europe. Orkla Finans offers investment services to institutional and private 

investors, while Orkla Eiendom invests in and develops real estate. The division also 

includes Borregaard Skoger, which develops and manages Orkla’s forest properties.
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 LARGEST TRANSACTIONS 2006 

Net sales Net purchases 

Storebrand Fast Search & Transfer  

Capio Tomra Systems  

KCI Konecranes Tandberg Television 

Gambro  Pride International Inc 

Opticom Helix Energy Solutions 

Nordea Bank Amer Group 

 MAIN SHAREHOLDINGS 31.12.2006                      

 Share of Owner- Fair value

Security portfolio ship  (NOK million)

Steen & Strøm 6 % 11.3 %  1,059 

Tomra Systems 5 % 11.5 %  860 

DnB NOR  4 % 0.7 %  797 

Hennes & Mauritz B  4 % 0.3 %  739 

Rieber & Søn A 4 % 15.5 %  686 

Fast Search & Transfer  4 % 12.2 %  676 

Norsk Hydro 4 % 0.3 %  675 

Vimpelcom ADR 4 % 0.6 %  641 

Schibsted 2 % 2.8 %  433 

Amer Group 2 % 4.2 %  415 

Total 38 %   6,981

 PORTFOLIO STRUCTURE 31.12.2006                             

 2006 2005

Norwegian listed shares 45 % 43 %

Foreign listed shares 40 % 43 %

Norwegian unlisted shares 4 % 4 %

Foreign unlisted shares 11 % 10 %

Fair value NOK 18,198 million.

 PROFIT BEFORE TAXES         

NOK million 2006 2005

Share Portfolio 4,026 3,131

Orkla Finans 178 97

Orkla Eiendom 145 219

Borregaard Skoger 26 37

of which 780,000 decares is productive forest. The main 
activities of the company are related to the management 
of forests, real estate and uncultivated land. The volume of 
timber harvested in 2006 was around 100,000 m3, which 
is on a par with the previous year. Operating revenues 
amounted to NOK 160 million, compared with NOK 
189 mil lion in 2005. 

RISK FACTORS

Investments in securities and real estate entail market risk 
and the probability of varying results from one year to the 
next. The greatest risk in this business area is a decline in 
the value of the Share Portfolio, either due to a general 
downturn on the stock market or substantial declines in the 
value of individual companies to which the Share Portfolio  
is signifi cantly exposed. However, independent quality 
assurance and close management monitoring of internal 
routines reduces the probability of human error.

82 84 86 88 90 92 94 96 98 00 02 04 06
0
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NOK

GROWTH OF NOK 1 (31.12.1982–31.12.2006)

Share Portfolio Oslo Stock Exchange Money market
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JOTUN

Orkla has a 42.5 % interest in Jotun AS.

Through organic growth, Jotun has 

established  a position as a global 

manufacturer  of paints and powder 

coatings .

Jotun was founded in 1926 and is currently the global leader 
in many of its business areas. The Group has a presence 
on every continent, with 67 companies and 40 production 
plants. Jotun also has agents, sales offi ces and distributors 
in more than 70 countries. On a global basis, the Group 
has approximately 5,300 employees.

Orkla owns 42.5 % of the share capital and controls 38.2 % 
of the voting rights in Jotun AS. Orkla has a pre-emptive 
right to purchase the majority of the remaining shares in 
Jotun should the Gleditsch family wish to sell shares out-
side the family. Orkla’s interest in Jotun is of a long-term, 
industrial nature.

BUSINESS AREAS

The Jotun Group comprises four business units: Jotun 
Decorative, Jotun Paints, Jotun Coatings and Jotun Powder 
Coatings. Each of these areas has its own specifi c products 
and segments.

Jotun Decorative consists of the Group’s decorative 
businesses  in the fi eld of paints, stains and varnishes for the 
craft trades and do-it-yourself markets in Scandinavia.

Jotun Paints supplies decorative paints to all markets outside 
Scandinavia. This business unit is also responsible for marine 
and industrial coatings for markets in the Middle East and 
South-East Asia.

Jotun Coatings has the global responsibility for marine 
and industrial coatings. The responsibility also includes 
decorative paints for local European markets and selected 
Asian markets.

Jotun Powder Coatings comprises decorative and functional 
powder coatings for industrial corrosion protection and the 
aesthetic surface treatment of metal. 

RESULTS

In 2006 Jotun reported operating revenues of NOK 
7,733 mil lion1, which is equivalent to 15 % growth com-
pared with 2005. EBIT was NOK 645 million1 in 2006, 
compared with NOK 535 million1 in 2005.

1 On a 100 % basis.

 ORKLA ANNUAL REPORT 2006 / ASSOCIATES 

ASSOCIATES 

* On a 100 % basis. Figures are from Jotun's Income Statements.
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RENEWABLE ENERGY
CORPORATION (REC)

Orkla has a 39.99 %1 interest in REC ASA.

REC is one of the world’s leading 

companies  in the fi eld of solar energy and 

operates at all levels of the value chain.

REC was established in 1996 and is now an important actor 
in the solar energy industry. The company operates at all 
levels of the value chain, from the production of raw mate-
rial to fi nished solar cell modules. REC is a global supplier, 
but most of its customers are in Europe, the USA and Asia. 
The company has more than 1,400 employees.

BUSINESS AREAS

REC’s business activities are organised into three divisions: 
REC Silicon, REC Wafer and REC Solar. 

REC Silicon produces silicon of varying degrees of purity 
for the solar cell and electronics industries and has two 
production plants in the USA.

REC Wafer casts ingots and cuts wafers for use in solar cells. 
This business area has three production plants in Norway 
and is the biggest manufacturer of wafers for the solar cell 
industry in the world.

REC Solar covers downstream activities relating to the pro-
duction and marketing of solar cells and modules. Solar 
cells are produced at the REC Solar plant in Norway, while 
solar cell modules are produced in Sweden.

RESULTS

REC reported operating revenues of NOK 4,334 million2 
in 2006. The market for solar cells is growing strongly and 
revenues were 77 % higher than in 2005. EBITDA was 
NOK 1,965 million2, compared with NOK 830 million2 
in 2005. 

 ASSOCIATES / ORKLA ANNUAL REPORT 2006    
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2 On a 100 % basis.
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ORKLA AND SOLAR ENERGY

 ORKLA ANNUAL REPORT 2006 / ORKLA AND SOLAR ENERGY 

In the course of 2006 the value of Orkla’s solar energy businesses has risen 

signifi cantly . Orkla has two important interests in this industry: Orkla’s stake in the 

Renewable Energy Corporation (REC) and Elkem Solar. At the end of 2006 these 

companies  were identifi ed as having signifi cant potential for value creation.

This article will fi rst give the reasons for Orkla’s position in 
the solar energy industry1. It will then provide background 
information explaining why solar energy is an interesting 
energy source. Finally, Orkla’s positions are considered 
together with a brief description of the various parts of 
the solar energy value chain. The purpose of this is to 
explain the attractiveness of the solar energy industry, the 
risk factors, and how investment in this industry accords 
with Orkla’s strategy.

THE REASON FOR ORKLA’S POSITIONS IN THE 

SOLAR ENERGY INDUSTRY

Elkem’s positions in solar energy were incorporated into 
the Orkla Group with the takeover of Elkem in 2005 and 
were one important reason for the acquisition. Orkla’s 
interest in solar energy is therefore linked to its long-term 
ownership interest in Elkem and the development that has 
taken place at Elkem. 

Elkem has a long history as one of the world’s leading pro-
ducers of silicon. Silicon is a metal and one of the most 
common elements on earth. Silicon is produced from 
quartz and coal by means of metallurgical processes. In the 
past, the most important customer groups for this metal 
have been the aluminium industry, which uses it in alloys, 
the chemical industry, which uses it in the manufacture 
of silicons and other products, and the semi-conductor 
industry. While the semi-conductor industry is the smallest 
customer group, it has the strictest purity requirements. 
The latter has comprised Elkem’s priority customer group 
and consequently silicon from Elkem’s Norwegian smelt-
ing plants is found in processors and other components in 
about half the world’s computers. 

The semi-conductor industry purifi es the silicon it buys 
from Elkem. Until recently, the solar energy industry has 
made its living from cuttings and waste materials from 
semi-conductor production. At an early stage, Elkem 
identifi ed the solar energy industry as an important future 
customer  group and realised that there were opportunities 
for growth in this industry. 

The process of building competence and expertise, which 
in 2006 resulted in the decision to build a new factory at a 
cost of NOK 2.7 billion, started in the 1980s. This expertise 
has also been developed as a result of Elkem in the past 
has had ownership interests in other solar energy compa-
nies. In the 1980s, for example, Elkem owned the Crystalox  

company. Crystalox, which is now a part of PV Crystalox , 
is today a major player in the solar energy industry . The 
acquisition of shares in REC was therefore a logical step 
in Elkem’s investment in this area. Since most of the solar 
energy industry is currently based on using silicon as a raw 
material, Elkem’s expertise in this area enables it to be a 
leading actor in the further development of this industry.

Orkla’s strategic documents often point to the Group’s 
broad frontier of opportunity combined with its commer-
cial and opportunistic attitude to exploiting it. Orkla’s posi-
tions in the solar energy industry are a good example of 
what is meant by this. Elkem has persevered for many years 
to lay the foundations for the development that has taken 
place in the past year. When it gradually became clear in the 
latter half of 2005 that solar energy was developing into an 
attractive market, Orkla allocated a substantial amount of 
capital for further investments in this industry. 

SOLAR ENERGY AS AN ENERGY SOURCE

Every year, the International Energy Agency (IEA) publishes 
a comprehensive report on the development of the global 
energy situation. When the last report was published in 
November 20062, the IEA stated that current energy policy 
will lead to a future energy situation that is “dirty, uncertain 
and expensive” unless changes are made. Unless policies are 
changed, there will be a strong rise in greenhouse gas emis-
sions, and the IEA estimates a rise in annual emissions of 
more than 50 % compared with the current level by 2030. 
Furthermore this development will result in an increasing 
proportion of global energy supplies coming from a few 
countries that have large fossil fuel reserves. Several countries 
regard this as a challenge, both to their security policy and 
to stable, predictably priced energy supplies. It is therefore 
essential to develop alternative energy sources and introduce 
measures to reduce growth in energy consumption.

The need for changes in energy policy is increasingly 
being translated into political action. Several countries 

1  In this article, solar energy means photovoltaic solar energy, i.e. the direct conversion of sunlight into electric power. Thermal solar energy, where solar 
energy is used as a source for heating water or buildings, or to produce electricity through installations such as steam turbines, is not dealt with here. 

2 International Energy Agency – IEA: «World Energy Outlook 2005», © 2006 IEA/OECD. 
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have already announced that they aim to make signifi cant 
changes in their energy mix. Both the USA and Japan have 
expressed their ambition to be independent of oil imports. 
Several of these goals are also being followed up with incen-
tives, subsidies and other requirements for change. Due to 
the scope of the changes that are required, no single meas-
ure will be suffi cient. The IEA points out that energy saving 
is by far the most important and cost-effective measure. 
Biofuel is also expected to play an important role in the 
transport industry.

The advantage of solar energyin comparison with other 
commercially available energy sources is that it allows for 
relatively small-scale electricity production close to the 
end user. This means that there are substantial savings 
to be made in transmission costs and grid rent, and that 
solar energy can potentially reduce the need to increase 
the transmission capacity of the electricity grid. Further-
more, the installations are more or less maintenance-free 
and have a life of more than 20 years. In areas with plenty 
of sunshine, production often takes place at the time of 
day when consumption is highest, due to the use of air 
conditioning for cooling. Solar energy can therefore build 
a strong niche position as a potential supplier of decentral-
ised electricity production. 

Even with the above advantages, solar energy can currently 
only compete with the electricity that is supplied to con-
sumers in a few geographical areas and for clearly defi ned 
end-user groups. Solar energy is therefore, and will for 
some time continue to be, dependent on subsidies if it is 
to be a fi nancially viable investment for electricity custom-
ers. Orkla nevertheless believes that, within a reasonable 
period of time, solar energy can be competitive without 
subsidies in fairly large geographical areas. The reason 
for this is that the industry has succeeded in signifi cantly 
reducing the cost of solar energy so far, and believes it will 
be possible to halve the unit cost of electricity supplied to 
the consumer from the 2005 level by 2010. This cost reduc-
tion will mainly be the result of industrial know-how and 
large-scale production. The industry is transforming itself 
from a “craft industry” producing small volumes, into a 
large-scale industry. If the costs are halved as planned, they 
will begin to approach the necessary level to be competitive 
in large geographical areas with dense populations.

The rapid cost reduction is a prerequisite for long-term 
positive growth in the solar energy industry. However, 
political support is necessary during a transitional period, 
until the industry has reached a suffi cient size and level of 
effi ciency to drive demand itself. At present, this support 

 ORKLA AND SOLAR ENERGY / ORKLA ANNUAL REPORT 2006   



98

appears to be solid, and a growing number of countries 
are now subsidising the solar energy industry. In return, 
the authorities expect the industry to continue to reduce 
prices.

An important risk factor for further positive development 
of the industry is linked to customers’ willingness to pay. 
By its nature, the cost of solar energy as an energy source 
is almost exclusively linked to the fi nancing cost. Even a 
medium-sized installation for a private home requires 
an investment of more than NOK 100,000. A sharp rise 
in interest rates will therefore make investments in solar 
energy far less attractive. The cost of solar energy must be 
weighed against the costs of alternative electricity sources. 
The current price of fossil fuels has led to higher electric-
ity prices. A sharp fall in this price level will make it more 
diffi cult for solar energy to compete. However, if long-term 
interest rates do not increase above the historical norm and 
long-term oil prices do not fall below USD 40 a barrel, it 
is assumed that solar energy will be competitive in several 
geographical areas.

Solar energy currently accounts for an insignifi cant pro-
portion (less than 0.01 %) of global electricity produc-
tion. Hence there is room for continued growth before 
solar energy begins to take a substantial market share, even 
measured as a proportion of annual growth in electricity 
consumption. 

All in all, solar energy is considered to be an industry with 
strong growth potential. Orkla therefore believes that this 
industry will continue to create value.

THE SOLAR ENERGY INDUSTRY AND ORKLA’S 

POSITIONS

There are several competing technologies in the fi eld of 
solar energy. The possibility of producing energy from 
sunlight has its roots in the fi rst observation of the photo-
electric effect in 1839. When different technologies are 
referred to today, such references are primarily linked to the 
type of active material (usually a metal or group of metals) 

that is used and the way it is structured (for example in the 
form of thin metal plates or thin foil) and manufactured. 
The active materials that have the potential for competi-
tive production of solar energy are presumably relatively 
well known. Uncertainty about which technology will pre-
dominate in the long term is primarily due to the fact that 
these technologies have not yet been industrialised. Even 
if the theoretical potential of an active material is known, 
so far total production is too small to be able to determine 
with any certainty the degree of effi ciency and cost that are 
industrially achievable. 

Today, approximately 90 % of the industry is based on thin 
slices of silicon metal (wafers). Competing technologies are 
mainly thin foil technologies, where a thin layer of an active 
material is deposited on a base, such as specially treated 
glass or metal. Several active materials are used for these 
types of solutions. In this case too, silicon is an impor-
tant starting point. The proportion of thin foil solutions 
has fallen since the end of the 1990s. Technology based on 
silicon wafers is expected to continue to account for most 
of production in the coming years. Orkla’s positions are 
within this group of technologies. It is therefore this value 
chain that is described here.

A simplifi ed picture of the value chain for solar energy and 
Orkla’s positions is shown in the illustration above.

As previously mentioned, Elkem is a major manufacturer 
of silicon metal. The solar energy industry’s purity require-
ments are higher than for Elkem’s traditional products. 
Most descriptions of the solar energy industry start with 
feedstock, which is the result of processing silicon metal to 

 REC WAFER  REC SOLAR 

* Orkla has a 39.99 % interest in REC ASA.

THE VALUE CHAIN FOR SOLAR ENERGY AND ORKLA’S POSITIONS* 
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High-purity silicon metal cast into ingot.Furnace for smelting silicon metal. Installed solar cell modules.
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the degree of purity that is required for use in solar cells. 
After this, the silicon metal is cast into ingots, which are then 
cut into wafers. The wafers thereafter undergo a number of 
processes to make them capable of converting sunlight into 
electric power and thereby becoming solar cells. The solar 
cells are linked together in modules. The modules are com-
bined and linked to system components, which for example 
regulate voltage and transform direct current to alternating 
current, and fi nally they are installed.

Because installation normally requires a certain amount 
of paperwork relating to applying for planning permis-
sion, connecting it to the grid and applying for subsidies, 
and because a solar cell system is a major investment that 
requires fi nancing, installation will often be linked to the 
sale of services that are adapted to the local market. This 
means that there are far more companies in the installation 
sector than at previous stages of the value chain. The solar 
energy industry is still evolving and it is uncertain what 
the resulting structure will look like over time. However, it 
is clear that it is the upstream side, and especially access to 
pure silicon, that are currently limiting production growth. 
At present, it is also in this part of the value chain that the 
most profi t can be made.

Elkem Solar is in the process of industrialising a produc-
tion plant for silicon feedstock for use in the production of 
solar cells. The plant will use new, patented technology that 
is based on Elkem’s long traditions in the fi eld of silicon 
production. The aim is to industrialise a process that will 
result in lower costs and is better suited to produce large 
volumes than current technology. At present it is this link 
in the value chain that is limiting the industry’s rate of 
growth. Analysts have produced varying forecasts for how 
long this shortage will last.

REC focuses on producing silicon for use in solar cells, and 
on ingots and wafers. The company has also announced its 
ambition to grow in the fi eld of cells and modules. For a 
detailed description of its operations, reference is made to 
REC’s own presentations and reports.

CONCLUSION

Many factors indicate that there will be strong growth in 
the renewable energy industry. In the fi eld of solar energy, 
Orkla is well placed to share in the possibilities for value 
creation that this entails. Orkla believes that the company’s 
positions have the potential to develop long-term competi-
tive advantages, and that the companies are well positioned 
to take their share of future growth. Orkla also believes 
that, within a reasonable period of time, this industry will 
no longer be dependent on subsidies. That is why Orkla 
is continuing to invest in solar energy. But even if Orkla 
assumes that this industry offers good opportunities for 
value creation in a long-term perspective, there is still a 
great deal of uncertainty and risk related to which tech-
nologies and companies will prevail.
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CORPORATE SOCIAL RESPONSIBILITY AT ORKLA

The document “Goals and Values” describes the funda-
mental attitudes and thinking that must imbue the entire 
Group and its activities. As a result of the major changes 
that have taken place, the Group has found it appropriate 
to revise this document. Managers and employees in all 
business areas have been involved in order to ensure that 
as many employees as possible feel a sense of ownership of 
the document. The revision process has been in progress 
since autumn 2006 and is being completed as this Annual 
Report goes to print.

Together with Orkla’s Principles of Corporate Govern-
ance and Code of Conduct, the Principles for Corporate 
Responsibility describe the overall responsibilities to which 
the Group, the management and Orkla employees are 
committed. In addition Orkla has steering documents for 
specifi c  areas.

The fundamental principles for corporate social responsibil-
ity at Orkla are described below. Other reports on corporate 
social responsibility may be found at www.orkla.com. 

BASIC PRINCIPLES FOR CORPORATE SOCIAL 

RESPONSIBILITY

Orkla is committed to conduct its operations in accordance 
with the principles set forth in the UN Global Compact, 
which is based on the Universal Declaration of Human 
Rights, the Kyoto Treaty, the ILO Convention and agree-
ments on efforts to combat corruption.

Orkla’s most important contribution to society is to operate 
profi table businesses that create value. This provides jobs and 
tax revenues, locally and nationally, to the benefi t of employ-
ees, shareholders and the community at large. Orkla wishes 
to conform to sustainable business and investment practices 
that contribute to long-term economic, environmental and 
social development in all the companies in the Group.

The Group strives to pursue and promote Orkla’s “Goals and 
Values” and other standards and principles while recognising  
the intrinsic value of the various cultures in which it oper-
ates. Orkla will show respect for these cultures in its busi-
ness practices. However, recognition of local culture does not 
entail accepting any violation of fundamental human rights, 
democratic rights or good business practices.

Orkla will maintain a principle of openness and be hon-
est and responsive when dealing with interested parties 
outside Orkla as well as society at large. Orkla’s products 
and services  must always be reliable in terms of their 

quality, origin and impact on personal health and the 
environment .

By applying the principles of good corporate governance, 
with emphasis on openness, transparency, accountability, 
equal treatment and a long-term perspective, Orkla will 
ensure that shareholders can have confi dence in the com-
pany. The very foundation of good corporate governance is 
a sound corporate culture enhanced by appropriate opera-
tional management control systems.

Orkla has high standards of integrity. This means that the 
Group will be honest and fair in all its business dealings 
and will neither permit nor tolerate any form of corrup-
tion. Orkla will promote the principle of free competition. 
Orkla will be sensitive to changes in society’s general expec-
tations of acceptable business practices and will evaluate 
and adjust its own practices when necessary.

ROLES AND RESPONSIBILITIES

In order to ensure that Orkla’s business practices are in 
accordance with these basic principles, each business unit 
is responsible for evaluating the social impact of its own 
activities and for allocating suffi cient resources and devel-
oping measures to ensure that these principles are con-
formed to.

Line managers are responsible for the practical implemen-
tation of the intentions and for communicating the basic 
principles set out in the document “Goals and Values” to 
all employees in the organisation.

All Orkla employees and board members must abide by the 
fundamental principles described in this document and in 
the Code of Conduct.

FROM PRINCIPLE TO PRACTICE

Each business unit must evaluate the need to introduce 
routines to identify potential confl icts of interest with 
respect to particularly sensitive functions, transactions or 
areas of responsibility.

When the business units have considered and evaluated 
the long-term economic, environmental and social impact 
of their activities, they must implement the necessary  
improvements. When Orkla undertakes signifi cant changes 
in its operations, the unit in charge must carry out an 
assessment of the impact of such changes on the environ-
ment, stakeholders and society in general. This will help 
to ensure appropriate management of potential long-term 
social consequences.

Orkla’s main goal is to ensure long-term value creation for shareholders, employees, 

customers and the communities in which it operates. All stakeholders should be able to 

have confi dence in the Group, its products and its companies. Orkla develops business 

opportunities while respecting human and labour rights. The social impact of Orkla’s 

operations is assessed on an ongoing basis.
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As part of the effort to raise awareness of employees’ atti-
tudes to ethics and social responsibility, a series of exer-
cises was carried out in 2006 on handling ethical dilemmas 
– complex and confl icted situations – that may be encoun-
tered by Orkla employees and managers.

This type of training programme has been implemented 
for new companies, new employees, management teams 
and trade union representatives, either as a part of the 
integration process and introductory programmes or as a 
part of ordinary management development programmes. 
The purpose is to ensure preparedness for situations that 
may arise and ensure that employees are conversant with 
the ethical principles embodied in the Group’s standards. 
Work on dilemma training will continue.

Orkla’s CSR principles must also be promoted vis-à-vis 
partly-owned companies and in other business relation-
ships. By developing appropriate procedures for monitor-
ing, evaluating and/or selecting suppliers, Orkla will help 
ensure that suppliers also meet the desired standards.

SPONSORSHIP AGREEMENTS 

Orkla has entered into a few major sponsorship agreements 
with organisations whose purpose harmonises with the 
Group’s operations in various ways.

Orkla’s sponsorship projects:
•  Main sponsor of SOS Children’s Villages. Orkla has 

fi nanced the construction of fi ve houses in two children’s 
villages in Russia and is building two houses in a new 
children’s village in Latvia in 2006–2007.

•  Member of  the Ibsen Guild in connection with the Ibsen 
Year 2006, which celebrated the centenary of the death of 
the world-famous playwright.

•  Sponsorship agreement with the Norwegian National 
Opera from the time of the inauguration of the new opera 
house in Oslo.

•  In connection with the anniversary celebrations of 
Orkla (350 years) and Elkem (100 years), Orkla contrib-
uted NOK 35 million and NOK 10 million respectively 
for research in various fi elds over the next three to fi ve 
years.

•  Support for the Oslo Centre for Peace and Human 
Rights (headed by former Prime Minister Kjell Magne 
Bondevik ).

•  Orkla fi nances a professorship at the Norwegian School 
of Management (BI).

SUSTAINABLE OPERATIONS

Below are a couple of examples of how Orkla contributes to 
sustainable development, among other things by investing 
in renewable energy and introducing measures to reduce 
CO

2
 emissions from existing operations. For more infor-

mation, please visit www.orkla.com.

RENEWABLE ENERGY

The International Energy Agency (IEA) stresses the urgency 
of a transition to renewable energy sources. Orkla con-
tributes to achieving this objective through its investment 
in Elkem Solar and its 39.99 % interest in the Renewable 
Energy Corporation ASA (REC). The decision to invest 
NOK 2.7 billion in a new Elkem Solar factory strengthens 
Orkla’s position as one of the leading players in the inter-
national solar energy industry.

Solar energy currently meets only a very small proportion 
of global energy needs, but it is growing by 35–40 % a year. 
In countries with plenty of sunshine, where the potential 
is greatest, solar energy production is highest when con-
sumption is also highest (due to air conditioning systems). 
Another advantage is that small-scale electricity production 
can take place close to the end user, thereby reducing the 
need for transmission capacity in the electricity grid.

TECHNOLOGICAL INVESTMENTS TO REDUCE CO
2
 

EMISSIONS

In the past three years, Borregaard has invested approxi-
mately NOK 750 million in new installations and tech-
nology that are resulting in signifi cant reductions in CO

2
 

emissions.

Borregaard’s processes are heat-intensive, and oil accounts 
for a large proportion of its thermal energy needs. In order 
to reduce its use of fossil fuels, the company has focused 
on energy saving and renewable energy sources. More 
than NOK 300 million has been invested in a new plant 
to recover thermal energy from biomass from production 

More than two thirds of Borregaard’s energy consumption is 

thermal energy, mainly in the form of steam. The biomass boiler 

that was opened in 2005 utilises waste from production to produce 

heat.
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processes. This plant alone is reducing oil consumption 
by 10–15,000 tonnes. A similar sum has been invested in 
environmental measures in the production process. This is 
also resulting in substantial energy savings from increased 
recycling and more biomass being captured for production 
of thermal energy. The effect of these measures is also esti-
mated to be equivalent to 10–15,000 tonnes of oil. Taken 
as a whole, these measures will reduce CO

2
 emissions by 

almost 100,000 tonnes per year.

In cooperation with other actors, Borregaard is also start-
ing construction on a biodiesel factory that will be able to 
utilise more sources of biological raw material.

FOOD SAFETY AT ORKLA

Orkla has developed its own Food Safety Standard (OFSS) 
for all companies in the Group that produce food and bev-
erages. The standard is based on the internationally recog-
nised food manufacturing standard of the British Retail 
Consortium  (BRC, issue 4).

Orkla’s Food Safety Standard is intended to ensure uni-
formly high standards at all production plants. The Haz-
ard Analysis and Critical Control Points (HACCP) system, 
which is a fundamental element of the standard, is designed 
to ensure that products are not hazardous to health. The 
standard sets minimum requirements for quality assurance, 
factories, personnel, production processes and products.

In many areas, Orkla has supplemented the BRC Stand-
ard with its own requirements, guidelines and recom-
mendations. These apply in areas where the Group has 
common policies and guidelines for working methods, 
such as HACCP, allergens and emergency preparedness. 
A special project has been established to ensure uniform 

implementation of the OFSS standards in connection with 
the approval and monitoring of suppliers and sub-con-
tractors. 

Internal audits are carried out to ensure that companies 
implement and conform to the Food Safety Standard. A 
team of nine well-qualifi ed food safety auditors carries out 
audits in various parts of the Group. The audit reports are 
actively used in ongoing improvement programmes. Since 
the standard was introduced in spring 2004, more than 170 
audits have been carried out in almost 80 factories.

The status reports following the audits show that most fac-
tories meet the requirements and that extensive improve-
ments have been carried out in recent years.

ORKLA AND THE ENVIRONMENT

Orkla will engage in sound, long-term, sustainable opera-
tions characterised by responsibility for its employees, soci-
ety and the environment. This is a prerequisite for future 
profi table growth. Orkla is aware of its responsibility for 
environmental issues throughout the value chain, from the 
production of raw materials to customers’ and consumers’ 
use of the fi nished products.

Orkla reports on environmental matters in the following 
ways:
–  Internet-based environmental reports at 

www.orkla.com/environment.
–  A separate section on health, safety and environment 

(HSE) on page 15–16 of the Report of the Board of 
Directors.

–  A special environmental edition of the Group’s in-house 
magazine Orkla Bulletin (March 2007).
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ORGANISATION

Dag J. Opedal Group President and CEO Orkla

Torkild Nordberg Executive Vice President Branded Consumer Goods

Ole Enger Executive Vice President Aluminium Extrusion

Roar Engeland Executive Vice President Financial Investments and Corporate Development

Terje Andersen Executive Vice President Chief Financial Offi cer (CFO) 

Hilde Myrberg Executive Vice President Corporate Functions

Inger Johanne Solhaug Executive Vice President Corporate Development Marketing & Sales

 BUSINESS AREA MANAGERS 

As of 15 February 2007 Orkla has the following organisation:

ORKLA BRANDED

CONSUMER

GOODS

Torkild Nordberg

ORKLA ALUMINIUM

EXTRUSION

Ole Enger

ORKLA 

MATERIALS 

Dag J. Opedal

ORKLA

ASSOCIATES AND

JOINT VENTURES

 ORKLA FOODS 

Atle Vidar Johansen

 SAPA 

Ole Enger

 SHARE 

 FORTFOLIO 

Thomas Øybø

 ORKLA BRANDS 

Torkild Nordberg

 ORKLA FINANS 

Audun Bø

 JOTUN AS  

(42.5 %)

Morten Fon

 REC ASA  

(39.99 %)

Erik Thorsen

 GROUP EXECUTIVE BOARD 

The Group Executive Board is in charge of the day-to-day administration of Orkla. Further details regarding the members 
are presented on page 7.

 CORPORATE FUNCTIONS 
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ORKLA

FINANCIAL

INVESTMENTS

Roar Engeland

 ELKEM 

John G. Thuestad

 ORKLA EIENDOM 

Roar Engeland

 HJEMMET 

MORTENSEN AS

(40 %)

Anne Britt Berentsen

 FINANCE AND ACCOUNTING 

Geir Solli 

Senior Vice President, Finance

Frode Kronstad 

Senior Vice President, Corporate 

Accounting

Jan Roar Nordby

Senior Vice President, Financial Planning  

and Analysis

Jørn Tore Bernø Larssen 

Senior Vice President, IT

Rune Helland 

Senior Vice President, Investor Relations 

Jan Thomsen 

Chief Risk Offi cer

 CORPORATE DEVELOPMENT 

 Inger Johanne Solhaug 

Executive Vice President, Corporate 

Development Marketing & Sales

Frode S. Marthinsen 

Senior Vice President, Corporate 

Development Operations

Pål Eikeland

Senior Vice President, Corporate 

Development Purchasing

Erik Barkald 

Senior Vice President, Mergers 

& Acquisitions

Kjell Sundsli 

Senior Vice President, Corporate 

Development Asia

 OTHER CORPORATE FUNCTIONS 

Tor Aamot 

Senior Vice President, Human 

Resources/Organisation

Karl Otto Tveter 

Senior Vice President, Legal Affairs

Ole Kristian Lunde 

Senior Vice President, Corporate 

Communications

Håkon Mageli 

Senior Vice President, Corporate Affairs

Fridthjof Røer 

Chief Internal Auditor

 BORREGAARD 

Per A. Sørlie
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This presentation of corporate governance at Orkla con-
forms to the system used in the Norwegian Code of Prac-
tice for Corporate Governance of 28 November 2006.

Current guidelines relating to corporate social responsibil-
ity, ethics and conduct may be found on Orkla’s websites.

ACTIVITIES

Orkla’s mission statement is as follows: “The objectives of 
the company are to engage in activities comprising industry, 
commerce, forestry, transport, fi nance, the acquisition and 
sale of securities and other investments, the purchase, sale, 
development and management of real property, the publi-
cation of newspapers, magazines and other media, services 
and any other activity connected with the aforementioned 
objectives. The activities are conducted by the company 
itself or by its subsidiaries in Norway and abroad.”

In accordance with its mission statement, Orkla operates in 
several areas. In recent decades, the company’s basic struc-
ture has been concentrated on household branded con-
sumer goods, speciality materials and fi nancial investments. 
The Group has a long-term approach and has created  sub-
stantial excess value for shareholders. This annual report 
contains descriptions of the goals and main strategies of 
the Orkla Group and its individual business areas. 

EQUITY AND DIVIDENDS

Following the sale of Orkla Media, on 31 December 2006 
Group equity was NOK 48.1 billion and the equity-to-
total-assets ratio was 60.4 %. However, on 5 February 2007 
Orkla acquired shares for approximately NOK 6.5 billion in 
Renewable Energy Corporation ASA (REC), correspond-
ing to about a 5 %-point reduction in the equity-to-total-
assets ratio. Orkla has reported on and pursued a consistent 
shareholder and dividend policy for many years. This pol-
icy will continue to apply. Details of dividend policy and 
paid-out dividends may be found in the chapter entitled 
“Investing in the Orkla Share” on page 63. 

On 27 April 2006, Orkla’s General Meeting adopted a 
resolution to grant the Board of Directors a mandate to 
increase share capital by means of new share subscription 
to a total value of up to NOK 90,000,000 divided between 
a maximum of 14,400,000 shares, each with a par value of 
NOK 6.25. This mandate applies for one year and may be 
utilised for one or more share issues. It is intended to sim-
plify the process in the event it becomes relevant to further 
develop the Group’s priority areas by acquiring companies 
in return for remuneration in the form of newly subscribed 

shares or by increasing share capital through private plac-
ings. Similar mandates have regularly been granted by pre-
vious General Meetings. 

At the same time the Board of Directors was granted a 
mandate  to buy back up to 18,500,000 Orkla shares so that 
the company, as prescribed by law, may acquire and hold up 
to 10 % of share capital. Purchases of own shares are executed 
on the stock exchange. A similar mandate has regularly been 
granted each year since 1998. The chapter entitled “Shares 
and Shareholders” on pages 68–69 gives a more detailed 
explanation of how this mandate has been utilised. 

EQUAL TREATMENT OF SHAREHOLDERS AND 

TRANSACTIONS WITH RELATED PARTIES

Orkla has one class of share and each share entitles the 
holder to one vote. Further details of voting rights at the 
General Meeting are provided in the chapter entitled 
“Shares and Shareholders” on pages 68–69. Over time, the 
company’s preferred policy has been not to dilute the share-
holdings of existing shareholders, and in accordance with 
this policy there have been no actual increases in capital in 
the company in recent years. The company’s transactions 
in its own shares are effected in accordance with good stock 
exchange practice in Norway.

The company is generally cautious as regards transactions 
with shareholders, members of the Board of Directors, 
senior  employees or related parties to the above. 

In order to avoid any detriment to the Group’s reputation, 
the Board of Directors takes the view that transparency 
and caution must be exercised in connection with invest-
ments involving elements that may be considered to entail 
an unfortunately close involvement/an unfortunately close 
relationship between the company and a member of the 
Board of Directors. The Board has therefore clarifi ed the 
rules for the processing of transactions in which both the 
company and a member of the Board of Directors (or their 
related parties) may have interests. These guidelines have 
been incorporated into the Rules of Procedure for the Board 
of Directors, which may be found on Orkla’s websites.

In general, the Group will seek to conform to the principles 
for equal treatment of related parties and possible transac-
tions with related parties that are laid down in the Nor-
wegian Code of Practice for Corporate Governance. The 
company has drawn up special guidelines for the private  
investments of the executive management and selected 
specialists.

Orkla’s principles for good corporate governance aim to provide the basis for long-

term value creation, to the benefi t of shareholders, employees, other stakeholders 

and society at large. These principles cannot replace efforts to constantly promote a 

sound corporate culture in all parts of the Group, but must be viewed in conjunction  

with them. Openness, transparency, accountability and equal treatment underpin 

confi dence  in the Orkla Group, both internally and externally. 
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FREELY NEGOTIABLE SHARES

All Orkla shares carry equal rights and are freely negotiable. 
Transactions in the Orkla share are described in more detail 
under “Shares and Shareholders” on page 68.

GENERAL MEETINGS

Orkla seeks to hold General Meetings in accordance with 
the Norwegian Code of Practice for Corporate Governance. 
Notice of the General Meeting and supporting information 
must be distributed well in advance of the General Meeting, 
and the fi nal date for notifi cation of attendance is three 
working days prior to the General Meeting. Shareholders 
who are unable to attend may vote by proxy. The members 
of the Board of Directors, the Nomination Committee and 
the auditor all attend the General Meeting. In accordance 
with the company’s Articles of Association, the General 
Meeting is chaired by the Chairman of the Corporate  
Assembly. 

NOMINATION COMMITTEE

Pursuant to the Articles of Association, Orkla has a Nomi-
nation Committee that is elected by the General Meeting. 
Also pursuant to the Articles of Association, the Chair-
man of the Corporate Assembly is also the Chairman of 
the Nomination Committee. In addition to the Chairman, 
the General Meeting must also elect between two and four 
members to the Nomination Committee. In accordance 
with the Norwegian Code of Practice, the Board of Direc-
tors proposes that a provision be included in the Articles of 
Association to the effect that the General Meeting shall elect 
the members of the Nomination Committee and its chair. 
The members of the Nomination Committee are elected 
for a term of up to two years at a time. The General Meet-
ing has determined the remuneration for the Nomination 
Committee. It is now recommended that this should also 
be specifi ed in the Articles of Association. The responsibili-
ties of the Nomination Committee are laid down in the 
Articles of Association. The Committee presents substanti-
ated proposals to the General Meeting for the election of 
shareholder-elected members to the Corporate Assembly, 

and proposals to the shareholder-elected members of the 
Corporate Assembly concerning their election of members 
to the Board of Directors. It also presents a proposal to the 
entire Corporate Assembly concerning the election of the 
Chairman of the Board of Directors. For the latter pur-
pose, the Nomination Committee is supplemented by a 
representative appointed by the employee-elected members 
of the Corporate Assembly. Details concerning the com-
position of the Nomination Committee may be found on 
page 108. 

The company management is not represented on the 
Nomination  Committee. 

THE COMPOSITION AND INDEPENDENCE OF 

THE CORPORATE ASSEMBLY AND BOARD OF 

DIRECTORS

The composition of the company’s governing bodies is 
described on page 108. 

The Corporate Assembly is composed with a view to ensur-
ing that it represents a broad cross-section of the company’s  
shareholders. The Corporate Assembly is charged by law 
with electing its Chairman. The Corporate Assembly 
normally  meets three times a year.

The Chairman of the Board of Directors is elected by 
the Corporate Assembly on the basis of proposals from 
the Nomination Committee. Both the Chairman and the 
shareholder-elected members of the Board are elected for 
a term of up to two years. The Board of Directors has a 
permanent Deputy Chairman. A more detailed description 
of the background, qualifi cations, and term of service of 
each member of the Board of Directors and the number of 
Orkla shares they own is provided on page 19. The com-
position of the Board of Directors meets the requirements 
of the Norwegian Code of Practice for Corporate Govern-
ance with respect to members’ independence of the execu-
tive management and with respect to important business 
relationships. The independence of the members of the 
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 HOW ORKLA’S GOVERNING BODIES ARE ELECTED 

 EMPLOYEES OF ORKLA COMPANIES  GENERAL MEETING  

Elects on the basis of a recommendation from the 

Nomination Committee

 CORPORATE ASSEMBLY 

3 employee-elected members

2 employee-elected observers

 BOARD OF DIRECTORS 

The entire Corporate Assembly appoints the Chairman 

of the Board

14 shareholder-elected members

Elect on the basis of a recommendation from the Nomination Committee

7 shareholder-elected members

7 employee-elected members 

Elect in accordance with the Orkla Group’s corporate 

democracy arrangement
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Board of Directors is also evident in the fact that there are 
few instances of disqualifi cation in connection with mat-
ters dealt with at Board meetings. Representatives of the 
executive management are not members of the Board of 
Directors. Pursuant to Orkla’s Articles of Association, the 
shareholder-elected members of the Board of Directors are 
required to own shares in the company.

Pursuant to Norwegian law, employees must be represented 
in the governing bodies of the company. On this basis and 
in accordance with the current rules relating to corpo-
rate democracy, the Group’s employees have the right to 
elect seven members to the Corporate Assembly of Orkla 
ASA out of a total of 21 members. Similarly, the Group’s 
employees have the right to elect three members and two 
observers to the Board of Directors of Orkla ASA.

THE WORK OF THE CORPORATE ASSEMBLY AND 

THE BOARD OF DIRECTORS

The responsibilities of both the Corporate Assembly and 
the Board of Directors are laid down in Norwegian law.

In addition to its responsibility for electing the members 
and chairman of the Board of Directors, the Corporate 
Assembly is also charged by law with supervising the man-
agement of the company by the Board and the executive 
management. 

The law stipulates that the Board of Directors has the ulti-
mate responsibility for the management and supervision 
of the company. Each year, the Board of Directors adopts 
a specifi c meeting and activity plan for the following year. 
This plan covers strategic planning, other relevant business 
issues and supervision. The Board’s activity plan for 2006 
stipulated eight meetings, one of which was scheduled for 
a day-and-a half to deal with strategic issues. In addition 
to this, the Board has held seven meetings; a total of fi fteen 
meetings were therefore held in 2006. The Board dealt with 
85 matters in 2006. The content of the work of the Board 
of Directors is discussed in further detail in the Report of 
the Board of Directors.

The Board of Directors carries out an evaluation of its 
activities each year and on this basis discusses improve-
ments in the organisation and implementation of its work. 
The Board of Directors has used an external person to 
organise the evaluation of its own work. 

BOARD COMMITTEES

The Board has established a permanent Compensation 
Committee and a permanent Audit Committee. These 
committees do not pass resolutions, but supervise the work 
of the management on behalf of the Board of Directors and 
prepare matters for the Board’s consideration within their 
specialised areas. The committees’ mandates are included 
in the Rules of Procedure for the Board of Directors, which 
may be found on Orkla’s websites.

The Compensation Committee is chaired by the Chair-
man of the Board of Directors, Stein Erik Hagen, and in 
2006 the other members were Åse Aulie Michelet and Aage 

Andersen. The Senior Vice President Human Resources/
Organisation is the committee’s secretary.

The Audit Committee is chaired by the Deputy Chairman 
of the Board of Directors, Svein S. Jacobsen, and in 2006 
the other members were Stein Erik Hagen (until the end 
of August), Kjetil Haanes (until the end of September) and 
Lennart Jeansson (from the beginning of September 2006). 
The Chief Internal Auditor is the secretary of the Audit 
Committee. 

RISK MANAGEMENT AND INTERNAL CONTROL

Every leader at Orkla is responsible for risk management 
and internal control and must ensure:
• Exploitation of business opportunities.
• Targeted, cost-effective operations.
• Reliable fi nancial reporting.
• Compliance with current legislation and regulations.

Orkla’s risk management system is fundamental to the 
achievement of these goals. 

The Group’s Risk Management Department must help 
ensure that risk that is signifi cant for Orkla’s goals is iden-
tifi ed, analysed and effectively managed across business 
areas and professional disciplines. This entails, among 
other things:
•  Formulating instructions and guidelines for risk man-

agement.
•  Assisting in the implementation and operation of 

coherent  risk management in ongoing operations and in 
connection  with projects/major decisions.

•  Presenting Orkla’s risk profi le to the Group Executive 
Board, the Board of Directors and the Board’s Audit 
Committee.

•  Ensuring that Orkla’s risk management is in accordance 
with relevant regulatory requirements.

•  Being responsible for selected measures to reduce risk at 
Group level.

As part of the Group’s internal control system, Orkla has 
an internal audit function. The Chief Internal Auditor 
reports to the Board’s Audit Committee and in special 
cases to the Chairman of the Corporate Assembly. The 
internal audit department assists the Board of Directors , 
the Group Executive  Board and the business areas by 
providing auditing  competence and capacity , which 
includes supervision and control of selected companies 
in the Group. In order to carry out its defined tasks, 
the internal audit department cooperates  with the Chief 
Risk Officer and the external auditor. The internal 
audit department verifies that internal control routines 
designed to reduce risk are established and function as 
intended.

To ensure ongoing supervision of individual companies, all 
boards of operational subsidiaries are required to have the 
company’s risk picture and internal audit on their agendas 
at least once a year. 

For ordinary audit visits at company level, risk analyses are 
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always submitted. Possible testing of operational measures 
to reduce risk is also considered.

REMUNERATION OF THE BOARD OF DIRECTORS 

All remuneration of the Board of Directors is disclosed in 
Note 5 to the Orkla ASA accounts. The note shows that 
remuneration of the Board of Directors is not linked to the 
Group’s performance and that no options have been issued 
to members of the Board of Directors.

REMUNERATION OF THE EXECUTIVE 

MANAGEMENT

The Board’s Compensation Committee presents a recom-
mendation concerning the terms and conditions for the 
Group President and CEO to the Board of Directors and 
monitors the general terms and conditions for other senior 
employees of the Group. The Board assesses the Group Presi-
dent and CEO and his terms and conditions once a year. 

In the Board of Directors’ statement of guidelines for the 
remuneration of executive management, cf. Note 5 to the 
Orkla ASA accounts, a description of the remuneration of 
senior management and the Group’s conditions policy is 
given, including the scope and organisation of bonus and 
option programmes. The Board of Directors’ statement 
of guidelines for the remuneration of executive manage-
ment is sent together with the notice of the Annual General 
Meeting.

At the General Meeting on 27 April 2006, shareholders 
were given a presentation of the Group’s conditions policy, 
including the current incentive system for senior executives 
and the employee share purchase programme. The Chair-
man of the Board stated that in the course of 2006 the 
Board of Directors would organise a revision of the current 
option programme and that until the General Meeting in 
2007 the Board of Directors would not issue options over 
and above the level allocated by the Board in 2005.

The Board of Directors will at the Annual General 
Meeting  in 2007 go through the guidelines for executive 
remuneration . This will also include an advisory vote on 
the Board’s guidelines for executive remuneration for the 
coming accounting year, cf. section sections 5-6 and 6-16a 
of the Norwegian Public Limited Companies Act. Fur-
thermore, the Board of Directors’ proposed guidelines for 
share-based incentive programmes for employees will be 
submitted to the Annual General Meeting for approval.

INFORMATION AND COMMUNICATIONS

Orkla seeks to ensure that its accounting and fi nancial 
reporting are worthy of the confi dence of investors. Orkla’s  
accounting procedures are highly transparent and since 
the beginning of 2005 Orkla has prepared and presented 
its fi nancial statements in accordance with the Interna-
tional Financial Reporting Standards (IFRS). The Audit 
Committee  of the Board of Directors monitors the com-
pany’s reporting on behalf of the Board. 

Orkla strives to communicate actively and openly with 

the market. The company’s annual and quarterly reports 
contain extensive information about the various aspects 
of the company’s activities. The company’s quarterly pres-
entations are transmitted directly on the Internet and may 
be found on Orkla’s websites together with the quarterly 
and annual reports. A comprehensive and detailed presen-
tation of other information, reports and documents may 
also be found on Orkla’s websites. The company always 
ensures that all shareholders are treated equally as regards 
access to fi nancial information. The Group’s Investor Rela-
tions Department is responsible for contacts with com-
pany shareholders apart from at the General Meeting. The 
Board is regularly informed about the company’s investor 
relations activities. The fi nancial calendar for 2007 may 
be found on Orkla’s websites and at the beginning of this 
annual report. 

TAKEOVERS

The Board of Directors will not seek to hinder or obstruct 
any takeover bid for the company’s activities or shares 
unless there are particular reasons for doing so. In the event 
of a takeover bid, as discussed in item 14 of the Norwegian 
Code of Practice for Corporate Governance, the Board of 
Directors will seek to comply with the recommendations 
therein as well as complying with relevant legislation and 
regulations. 

AUDITOR

The Board of Directors has determined how the external 
and internal auditors are to report regularly to the Board. 
In this connection, the Board has decided that the internal 
auditor may report directly to the Board of Directors or the 
Corporate Assembly on the basis of his own assessment of 
the importance of a specifi c matter. 

Each autumn, the external auditor presents to the Board 
of Directors his evaluation of risk, internal control and the 
quality of reporting at Orkla, and presents his audit plan for 
the following year. The external auditor also takes part in 
the Board’s discussions on the annual fi nancial statements. 
On both occasions, the Board of Directors ensures that the 
Board and the external auditor are able to discuss relevant 
matters at a meeting at which the executive management is 
not present. The external auditor, the internal auditor and 
the Group President and CEO also attend all meetings of 
the Board’s Audit Committee. With respect to the work of 
the internal auditor, reference is also made to the above 
section on Risk Management and Internal Control. 

Orkla observes a strict practice with respect to the com-
pany’s use of the external auditor for services other than 
auditing. Details of the company’s use and remuneration 
of the external auditor are given in Note 5 “Remuneration 
and contractual arrangements” to the Orkla ASA accounts. 
Both the Corporate Assembly and the General Meeting are 
informed about the Group’s remuneration of the auditor, 
which is broken down into statutory auditing and other 
assistance/services. 
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Stein Erik Hagen, Chairman

Svein S. Jacobsen, Deputy Chairman

Kjell E. Almskog

Bjørg Ven

Lennart Jeansson

Birgitta Stymne Göransson

Åse Aulie Michelet

Aage Andersen*

Jonny Bengtsson*

Per Arnfi nn Solberg*

 * Elected by the employees.

Elected by the shareholders

Harald Arnkværn (2,658)  Lawyer Law fi rm of Haavind Vislie AS (0)

Johan H. Andresen (0) CEO and owner Ferd AS (565,300)

Elisabeth Grieg (900) CEO Grieg Neptunus (1,750)

Idar Kreutzer (0) CEO Storebrand ASA (4,186,566)

Nils-Henrik Pettersson (16) Lawyer Law fi rm of Schjødt AS (0)

Gunn Wærsted (0) CEO Sparebank 1 Gruppen AS (674,950)

Svein Aaser (2,285) CEO DnB NOR ASA (74,152)

Arthur Sletteberg (0) CFO Ferd AS (565,300)

Olaug Svarva (0) CEO Folketrygdfondet (21,025,542)

Dag Mejdell (0) Group President and CEO Posten Norge AS (0)

Peter A. Ruzicka (10,000) CEO Canica AS (41,750,000)

Lars F. Windfeldt (253) Partner Apax Partners (0)

Anne E. Gudefi n (0)  Portfolio Manager Franklin Templeton Investments  

 (22,750,000)

Marianne Blystad (0) Lawyer Law fi rm of Nordia DA (0)

Ernst & Young AS (0)

Jan Egil Haga (0)

State-authorised public accountant

Elected by the employees

Kai Erik Andersen (1,330)

Robert Johansson (0)

Trygve Leivestad (600)

Esa Mäntylä (0)

Sverre Olsen (16)

Jan Atle Toft (120)

Peer Sørensen (480)

Nomination Committee

Nomination Committee elected by 

the General Meeting (cf. Article 18 

of the Articles of Association):

Harald Arnkværn (2,658)

Elisabeth Grieg (900)

Idar Kreutzer (0)

Leiv Askvig (0)

Olaug Svarva (0)

Sverre Olsen (16) (for election of 

Chairman of the Board)

Deputy members

Terje R. Venold (0) Group President and CEO  Veidekke ASA (0)

Anne Birgitte Fossum (0) Lic.oec. Foinco AS (1,300)

Scilla Treschow Hokholt (14,393) Degree in Agriculture 

Westye Høegh (0)  Chairman Fraternitas AS (77,856), 

 LivFond AS (13,168)

Benedikte Bjørn (0) Company Secretary  Norsk Hydro ASA (0)

Ann Kristin Brautaset (0) Portfolio Manager Folketrygdfondet (21,025,542)

GOVERNING BODIES AND ELECTED REPRESENTATIVES

 ORKLA ANNUAL REPORT 2006 / GOVERNING BODIES AND ELECTED REPRESENTATIVES 

 CORPORATE DEMOCRACY AT ORKLA  

 ORKLA’S INTERNATIONAL COMMITTEE OF UNION REPRESENTATIVES 

 CORPORATE ASSEMBLY  BOARD OF DIRECTORS 

Board observer elected by the 

employees

Gunn Liabø 

Deputy Board members elected by 

the employees

Einar Støfringshaug (0)

Terje Utstrand (0)

Sidsel Kjeldaas Salte (660)

 AUDITOR 

Personal deputies for 

the Swedish  and Danish 

representatives  

Johnny Dahlström (220)

Kerstin Johansson Wahlberg (30)

Deputies elected by employees

Merete Andersen (0)

Cecilie Borgen (0)

Arvid Liland (188)

Trine-Lise Allnor (0)

Morten Vik (0)

Active participation by the employ-

ees in the governing bodies both 

at Group level and in the individual 

subsidiaries is an important ele-

ment of decision-making processes 

at Orkla. A common aim has been 

to evolve representational arrange-

ments that adequately ensure 

broad-based involvement and 

genuine infl uence.

The employees elect three of the 

ten members of Orkla’s Board 

of Directors and two observers. 

One third of the members of the 

Corporate Assembly are elected by 

the Group’s employees.

An International Committee of 

Union Representatives has been 

established for employees of the 

Norwegian, Swedish and Danish 

companies in the Orkla Group. This 

arrangement ensures broad repre-

sentation for the Group’s employees 

by company, union and country. The 

International Committee of Union Rep-

resentatives has regular meetings with 

the Group’s senior management to 

discuss matters relevant to the Group.

To ensure that the employees in the 

Group’s other companies in Europe 

are also informed of important 

matters  concerning the Group and 

that their opinions on such matters 

are heard, an agreement regarding a 

European works council at Orkla has 

been established.

Working Committee

Aage Andersen, Chairman 

Jonny Bengtsson, Deputy Chairman 

Kenneth Hertz

Gunn Liabø 

Åke Ligardh

Sidsel Kjeldaas Salte

Per Arnfi nn Solberg

Einar Støfringshaug

Peer Sørensen 

Terje Utstrand 

Steinar N. Johansen

Lars Axelhed

Patrik Waldegren

In addition to the corporate 

arrangements mentioned here, 

the employees, as is customary , 

have representatives on the Board 

of Directors of the individual 

subsidiaries . 

Below is a list of members of 

Orkla’s International Committee 

of Union Representatives as of 

31 December 2006.

Dan E. Andersson

Per Tronvoll

Roger Vangen

Bjørn Rune Henriksen

Figures in brackets indicate the 

number of shares owned at 31 

December 2006, including those 

owned by related parties. Figures 

in brackets after the name of the 

employer indicate the number of 

shares owned by the employer. 

For shares owned by the Board of 

Directors and Board observers, see 

page 19.

Committee of Shareholders’ Representatives
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GROUP DIRECTORY

 PARENT COMPANY                    

Orkla ASA

P.O. Box 423 Skøyen

NO-0213 Oslo, Norway

Tel.: +47 22 54 40 00 

www.orkla.com

Orkla ASA

P.O. Box 162

NO-1701 Sarpsborg, Norway

Tel.: +47 69 11 80 00 

Orkla ASA

Løkkenveien 204

NO-7332 Løkken Verk, Norway

Tel.: +47 72 49 90 00 

The registered offi ce is in Sarpsborg. 

The Group Management is located 

in Oslo. 

ORKLA FOODS                   

Orkla Foods AS

P.O. Box 711

NO-1411 Kolbotn, Norway

Tel.: +47 66 81 61 00

www.orklafoods.no 

ORKLA FOODS NORDIC

Stabburet AS

P.O. Box 711

NO-1411 Kolbotn, Norway

Tel.: +47 66 81 61 00

www.stabburet.no 

• Stabburet AS, Brumunddal, Norway 

• Stabburet AS, Fredrikstad, Norway 

•  Stabburet AS, Gimsøy Kloster, 

Skien, Norway 

• Stabburet AS, Gressvik, Norway 

•  Stabburet AS, dept. Idun Rygge, 

Rygge, Norway 

• Stabburet AS, Rygge, Norway 

• Stabburet AS, Stranda, Norway 

•  Stabburet AS, dept. Sunda, Oslo, 

Norway 

• Stabburet AS, Ualand, Norway 

• Stabburet AS, Vigrestad, Norway 

Procordia Food AB

Ellingevägen 14

SE-241 81 Eslöv, Sweden

Tel.: +46 413 65 000

www.procordiafood.com 

•  Procordia Food AB, Fågelmara, 

Sweden 

• Procordia Food AB, Kumla, Sweden 

• Procordia Food AB, Tollarp, Sweden 

• Procordia Food AB, Vansbro, Sweden 

• Procordia Food AB, Örebro, Sweden 

• Empaco AB, Åhus, Sweden 

Abba Seafood AB

Box 24077

SE-400 22 Gothenburg, Sweden

Tel.: +46 31 701 44 00

www.abbaseafood.se 

•  Abba Seafood AB, Kungshamn, 

Sweden 

•  Abba Seafood AB, Uddevalla, 

Sweden 

•  Abba Skaldjur AB, Kungshamn, 

Sweden 

Aktieselskabet Beauvais

P.O. Box 139

DK-2630 Tåstrup, Denmark

Tel.: +45 43 58 93 00

www.beauvais.dk 

•  Aktieselskabet Beauvais, Svinninge, 

Denmark 

Orkla Foods Fenno-Baltic

Box 683

FI-20361 Åbo, Finland

Tel.: +358 2 410 414

www.felixabba.fi 

•  Felix Abba Oy Ab, Åbo, Finland

•  Felix Abba Lahden tehdas, Lahti, 

Finland 

•  Oy Panda Ab, Vaajakoski, Finland

•  AS Põltsamaa Felix, Põltsamaa, 

Estonia

•  SIA Spilva, Riga, Latvia

•  UAB Suslavicius-Felix, Kaunas, 

Lithuania

Bakers AS

P.O. Box 43 Økern

NO-0508 Oslo, Norway

Tel.: +47 22 88 03 00

www.bakers.no 

•  Bakers AS, dept. Berthas Bakerier, 

Hov, Norway 

•  Bakers AS, dept. Bryne, Norway 

•  Bakers AS, dept. Bærum, Norway 

•  Bakers AS, dept. Grossist-

distribusjon, Hov, Norway 

•  Bakers AS, dept. Haugesund, 

Norway 

•  Bakers AS, dept. Heba, Brumunddal, 

Norway 

•  Bakers AS, dept. Larvik, Norway 

•  Bakers AS, dept. Lillesand, Norway

•  Bakers AS, dept. Martens, Bergen, 

Norway 

•  Bakers AS, dept. Nordfjordeid, 

Norway 

•  Bakers AS, dept. Sem, Norway 

•  Bakers AS, dept. Singsås Bakeri, 

Norway 

•  Bakers AS, dept. Slottslompa, Rasta, 

Norway 

•  Bakers AS, dept. Trøndelag, Norway 

•  Bakers AS, dept. Økern, Oslo, 

Norway 

•  Bakehuset Kafé AS, Oslo, Norway 

•  Martin Nordby AS, Oslo, Norway 

ORKLA FOODS INTERNATIONAL

Orkla Foods CEE

P.O. Box 711

NO-1411 Kolbotn, Norway

Tel.: +47 66 81 61 00

•  Elbro Sp. z o.o., Mielno, Poland 

•  Felix Austria GmbH, Mattersburg, 

Austria

•  Guseppe a.s., Hradec Králové, 

Czech Rep. 

•  Guseppe a.s., Rokytnice, Czech Rep. 

•  Kotlin Sp. z o.o., Kotlin, Poland 

•  Kotlin Sp. z o.o., Warszawa, Poland 

•  Orkla Foods Romania SA, Bucuresti, 

Romania 

•  Orkla Foods Romania SA, Covasne, 

Romania 

•  Orkla Foods Romania SA, Craiova, 

Romania 

•  Orkla Foods Romania SA, Targoviste, 

Romania 

•  Superfi sh S.A., Gwizd, Poland 

•  Superfi sh S.A., Kukinia, Ustronie 

Morskie, Poland 

Orkla Foods CIS

P.O. Box 711

NO-1411 Kolbotn, Norway

Tel.: +47 66 81 61 00

•  OAO Confectionery Group SladCo, 

Moscow, Russia 

•  Confectionery Group SladCo, 

Yekaterinburg , Russia 

•  OAO Volzhanka Confectionery Plant, 

Ulyanovsk, Russia 

•  Krupskaya Confectionery Factory, 

St. Petersburg, Russia

ORKLA FOOD INGREDIENTS

Orkla Food Ingredients

c/o Orkla Foods AS

P.O. Box 711

NO-1411 Kolbotn, Norway

Tel.: +47 66 81 61 00

Idun Industri AS, Hvam, Norway 

•  Idun Industri AS, Kokstad, Norway 

•  Idun Industri AS, Rakkestad, Norway 

•  Candeco Confektyr AB, Malmö, 

Sweden 

•  Nimatopaal in Dala-Järna AB, 

Dala-Järna , Sweden 

Odense Marcipan A/S, Odense, 

Denmark 

•  Bæchs Conditori A/S, Hobro, 

Denmark 

Credin A/S, Juelsminde, Denmark 

•  Credin Polska Sp. z o.o., Sobotka, 

Poland 

•  Credin Portugal, Freixeira, Portugal 

Credin bageripartner A/S, Vejle, 

Denmark

Dragsbæk A/S, Thisted, Denmark 

•  Kjarnavörur HF, Gardabaer, Iceland 

•  Margarinefabrikken Blume I/S, 

Randers, Denmark 

•  UAB Vilniaus Margarino Gamykla 

(VMG), Vilnius, Lithuania 

•  Pf. Vita Margarin, Torshavn, Faeroe 

Islands 

•  Bast International I/S, Tåstrup, 

Denmark

KåKå AB, Lomma, Sweden 

•  KåKå AB, Gothenburg, Sweden

•  KåKå AB, Sollentuna, Sweden 

•  KåKå AB, Örebro, Sweden

•  KåKå – Sedba s.r.o. Prag, Czech 

Rep.

•  GL Johansson AB, Halmstad, 

Sweden

•  Interkondis AB, Lomma, Sweden 

Jästbolaget AB, Sollentuna, Sweden 

•  Jästenergi HB, Sollentuna, Sweden 

•  A/S Rigas Raugs, Riga, Latvia

UAB MiNordija, Kaunas, Lithuania

SIA LaNordija, Riga, Latvia

 ORKLA BRANDS                   

Orkla Brands

P.O. Box 4236 Nydalen

NO-0401 Oslo, Norway

Tel.: +47 22 89 50 00

www.orklabrands.no

Lilleborg AS

P.O. Box 4236 Nydalen

NO-0401 Oslo, Norway

Tel.: +47 22 89 50 00

www.lilleborg.no

www.lilleborgprofesjonell.no 

•  Lilleborg AS, Ski, Norway

•  Lilleborg AS, dept. Elico, Oslo, 

Norway 

•  Lilleborg AS, dept. Ello, 

Kristiansund N, Norway 

Nidar AS

NO-7005 Trondheim, Norway

Tel.: +47 73 58 30 00

www.nidar.no 

•  Nidar AS, Oslo, Norway 

Chips Ab

Strandgatan 6

AX-22 100 Mariehamn

Åland, Finland

Tel.: +358 18 25 800

www.chips.fi 

•  Chips Ab, Haraldsby, Åland, Finland 

•  Chips Ab, Helsingfors, Finland 

•  Ab Chips Food Oy, Helsingfors, 

Finland 

•  Ab Chips Food Oy, Mariehamn, 

Åland, Finland 

•  Ab Chips Food Oy, Åbo, Finland 

•  Ab Chips Food Oy, Vaajakoski, 

Finland 

•  KiMs Norway AS, Oslo, Norway 

•  KiMs Norway AS, Skreia, Norway 

•  KiMs A/S, Søndersø, Denmark 

•  OLW Sverige AB, Filipstad, Sweden 

•  OLW Sverige AB, Solna, Sweden 

•  Parrots, Halmstad, Sweden 

•  Topp Livsmedelsprodukter AB, 

Brålanda, Sweden 

•  Latfood A/S, Riga, Latvia 

•  Russian Snack Company, Moscow, 

Russia 
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Göteborgs Kex AB

SE-442 82 Kungälv, Sweden

Tel.: +46 303 20 90 00

www.goteborgskex.se 

•  Sætre AS, Oslo, Norway 

•  Esskå, dept. of Sætre AS, 

Sagstua, Norway 

MöllerCollett AS

P.O. Box 44

NO-1324 Lysaker, Norway

Tel.: +47 22 53 48 00

www.mollercollett.no

www.danskdroge.dk 

•  MöllerCollett Oy, Vantaa, 

Finland 

•  Dansk Droge, Ishøj, Denmark

La Mote AS

P.O. Box 4248 Nydalen

NO-0401 Oslo, Norway

Tel.: +47 22 89 27 00 

•  Freds La Mote AB, Malmö, 

Sweden 

 ELKEM                   

Elkem AS

P.O. Box 5211 Majorstuen

NO-0303 Oslo, Norway

Tel.: +47 22 45 01 00

www.elkem.com

Elkem Aluminium ANS

P.O. Box 5211 Majorstuen

NO-0303 Oslo, Norway

Tel.: +47 22 45 01 00 

•  Elkem Aluminium Lista, 

Farsund, Norway 

•  Elkem Aluminium Mosjøen, 

Mosjøen, Norway 

Elkem Energi

P.O. Box 5211 Majorstuen

NO-0303 Oslo, Norway

Tel.: +47 22 45 01 00 

•  Elkem Energi Siso, 

 Straumen, Norway 

•  Elkem Energi Bremanger, 

Svelgen, Norway 

•  Elkem Saudefaldene, Sauda, 

Norway 

Silicon Division

P.O. Box 5211 Majorstuen

NO-0303 Oslo, Norway

Tel.: +47 22 45 01 00 

•  Elkem Bremanger, Svelgen, 

Norway 

•  Elkem Thamshavn, 

Orkanger, Norway 

•  Elkem Salten, Straumen, 

Norway 

•  Mårnes Kvartsittbrudd, 

Sandhornøy, Norway 

Foundry Products Division

P.O. Box 5211 Majorstuen

NO-0303 Oslo, Norway

Tel.: +47 22 45 01 00 

•  Elkem Bjølvefossen, Ålvik, 

Norway 

•  Elkem Bremanger, Svelgen, 

Norway 

•  Elkem Tana, Tana, Norway 

•  Icelandic Alloys, Akranes, 

Iceland 

•  Elkem Métal Canada, 

Chicoutimi, Canada 

•  Elkem Foundry Products, 

Thionville, France 

Elkem Materials Division

P.O. Box 8126 Vågsbygd

NO-4675 Kristiansand, Norway

Tel.: +47 38 01 75 00 

•  Elkem Materials, Pittsburgh, 

USA 

•  Elkem Materials South 

America, Diadema, Brazil 

Elkem Carbon Division

P.O. Box 8040 Vågsbygd

NO-4675 Kristiansand, Norway

Tel.: +47 38 01 70 00 

•  Elkem Carbon (China) 

Company , Ningxia Hui 

Autonomous Region, China 

•  Div. of Carboindustrial, 

Serra, Brazil 

•  Carboderivados, Serra, Brazil

•  Elkem Ferroveld Joint 

Venture , Witbank, South Africa 

Elkem Solar

P.O. Box 8040, Vågsbygd

NO-4675 Kristiansand, Norway

Tel.: +47 38 01 70 00

Elkem Shared Services

P.O. Box 5211 Majorstuen

NO-0303 Oslo, Norway

Tel.: +47 22 45 01 00

Elkem Metals Company

P.O. Box 266

Pittsburgh, PA 15230-0266, 

USA

Tel.: +1 412 299 7200 

•  Elkem Pryor, Pryor, USA 

Elkem Logistics

P.O. Box 5211 Majorstuen

NO-0303 Oslo, Norway

Tel.: +47 22 45 01 00 

•  Elkem Distribution Center, 

Ridderkerk, Netherlands 

•  Elkem Maritime Center, 

Ridderkerk , Netherlands 

•  Distribution/Agencies Euro 

Nordic Logistics, Ridderkerk, 

Netherlands 

•  Elkem Chartering, Oslo, 

Norway 

•  Elkem Chartering, Slidell, USA 

Elkem Research

P.O. Box 8040, Vågsbygd

NO-4675 Kristiansand, Norway

Tel.: +47 38 01 70 00

Representative Offi ces 

•  Elkem Sales and Marketing 

Service, Hamilton, Ontario, 

Canada 

•  Elkem Nordic, Vedbæk, 

Denmark 

•  Elkem Materials Middle East, 

Dubai, United Arab Emirates 

•  Elkem, Sheffi eld, England 

•  Elkem, Thionville, France 

•  Elkem India, Vashi, Navi 

Mumbai, India 

•  Elkem, Agrate Brianza, 

Milan, Italy 

•  Elkem Japan KK, Minato-ku, 

Tokyo, Japan 

•  Elkem, Shanghai, China 

•  Elkem Representative Offi ce, 

Beijing, China 

•  Intersom Hong Kong Limited, 

Shanghai, China 

•  Elkem Branch Offi ce Zagreb, 

Zagreb, Croatia 

•  Elkem Representative Offi ce, 

Moscow, Russia 

•  Elkem Materials, Singapore 

Science Park, Singapore 

•  Elkem Representative Offi ce, 

Prague, Czech Rep. 

•  Elkem, Düsseldorf, Germany 

•  Elkem Sales and Marketing  

Services Elkem Metals, 

Pittsburgh , Pennsylvania, 

USA 

•  Elkem Representative Offi ce, 

Ho Chi Minh City, Vietnam 

 SAPA                   

Sapa AB

Box 5505

SE-114 85 Stockholm, Sweden

Tel.: +46 8 459 59 00

www.sapagroup.com

Austria

•  Sapa Building System 

Vertrieb  GmbH, Gleisdorf

Belgium 

•  Sapa Building System, Head 

Offi ce, Lichtervelde 

•  Cuprochimique NV, Gent

•  Remi Claeys Aluminium NV, 

Lichtervelde 

•  Sapa RC Profi les NV/SA, 

Ghlin 

•  Sapa RC Profi les NV/SA, 

Lichtervelde 

•  Sapa RC System NV, Landen 

•  Sapa RC System NV, 

Lichtervelde  

Canada

•  Sapa Profi les Inc., Sales 

Offi ce, Vancouver

China

•  Sapa Heat Transfer 

(Shanghai ) Ltd., Shanghai 

•  Sapa Profi les (Shanghai) Ltd., 

Shanghai 

Czech Republic

•  Sapa Profi ly s.r.o., Ostrava 

•  RC System CZ s.r.o., 

Kladno-Sitnà 

Denmark

•  Sapa Profi ler A/S, Grenå 

England 

•  Sapa Building Systems Ltd., 

Ashchurch 

•  Sapa Pressweld Ltd., 

Gloucester 

•  Sapa Profi les Ltd., 

Cheltenham 

•  Sapa Profi les Ltd., Tibshelf 

Estonia

•  Sapa Profi ilid AS, Sales 

Offi ce, Tallinn 

Finland 

•  Sapa Profi ilit Oy, Sales Offi ce, 

Espoo 

France 

•  Compex EURL, Pégomas

•  PAOI SARL, Le Port

•  Sapa Building System SNC, 

Puget Sur Argens 

•  Sapa Lacal SNC, Le Garric 

•  Sapa Profi les Puget SA, 

Puget Sur Argens

•  Sapa Profi les Albi SNC, Le 

Garric 

•  Sapa RC System, SAS, La 

Chapelle d’Arnentières 

Germany 

•  Sapa Aluminium Profi le 

GmbH, Offenburg 

•  Sapa Aluminium Profi le  

GmbH, Sales Offi ce, 

Düsseldorf  

•  Sapa Building System GmbH, 

Ratingen 

•  Sapa Heat Transfer Tubes 

GmbH, Remscheid

Latvia 

•  Sapa Profi li SIA, Sales Offi ce, 

Riga 

Lebanon

•  Sapa RC System sal, Beirut

Lithuania 

•  Sapa Building System, 

Vilnius 

•  UAB Sapa Profi liai, Kaunas

Netherlands 

•  Sapa Aluminium BV, 

Hoogezand  

•  Sapa RC System BV, Breda
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Norway 

•  Sapa Profi ler AS, Sales 

Offi ce, Lillestrøm 

Poland 

•  Sapa Aluminium Sp. z o.o., 

Lodz 

•  Sapa Aluminium Sp. z o.o., 

Trzcianka 

•  Sapa Building System Sp. z 

o.o., Lodz 

Portugal 

•  Sapa Portugal SA, Cacém 

Slovakia 

•  Sapa Building System sro, 

Ivanka pri Dunaji

•  Sapa Profi ly a.s., Žiar nad 

Hronom 

South Korea 

•  Sapa Heat Transfer Korea, 

Sales Offi ce, Seoul 

Spain 

•  Sapa Perfi les SL, Sales 

Offi ce, Barcelona 

Sweden 

•  Sapa AB, Technology, 

Finspång 

•  Sapa Automotive, Vetlanda 

•  Sapa Building System AB, 

Vetlanda 

•  Sapa Heat Transfer AB, 

Finspång 

•  Sapa Industriservice AB, 

Finspång 

•  Sapa Industriservice AB, 

Skultuna 

•  Sapa Lackering AB, Vetlanda 

•  Sapa Mass Transportation, 

Finspång

•  Sapa Profi lbockning AB, 

Vetlanda 

•  Sapa Profi ler AB, Vetlanda 

•  Sapa TeleCom, Stockholm

Switzerland 

•  Sapa Aluminium Profi le AG, 

Sales Offi ce, Zürich 

•  Sapa RC System s.a.r.l., 

Sevaz 

Turkey 

•  RC System Turkiye AS, 

Istanbul 

USA 

•  Norca Heat Transfer, Sales 

Offi ce, New York

•  Sapa Profi les Inc., Portland, 

Oregon 

•  Sapa Profi les Inc., Parsons, 

Kansas 

 BORREGAARD                  

Borregaard

P.O. Box 162

NO-1701 Sarpsborg, Norway

Tel.: +47 69 11 80 00

www.borregaard.com 

•  Borregaard ChemCell, 

Sarpsborg, Norway 

•  Borregaard Energi, 

Sarpsborg, Norway 

•  Borregaard Ingredients, 

Sarpsborg, Norway 

•  Borregaard LignoTech, 

Sarpsborg, Norway 

•  Borregaard Synthesis, 

Sarpsborg, Norway 

Austria 

•  Biotech Lignosulfonate 

 Handels GmbH, St. Valetin 

Brazil

•  Melbar Produtos de Lignina 

Ltda, São Paolo

China 

•  Borregaard Industries  Ltd, 

Shanghai Representative 

Offi ce, Shanghai 

•  LignoTech Yanbian 

 Kaishantun Ltd., Jilin 

Province 

Czech Republic 

•  Biotech Lignosulfonate 

Handels GmbH, Paskov 

England 

•  Borregaard UK Ltd., 

 Warrington, Cheshire 

Finland 

•  LignoTech Finland Oy, 

Tampere 

France 

•  Borregaard France S.a.r.l, 

Paris 

Germany 

•  Borregaard Deutschland 

GmbH, Düsseldorf 

•  Borregaard Deutschland 

GmbH, LignoTech Werk 

Karlsruhe, Karlsruhe 

India 

•  Borregaard India, Vashi, 

Navi Mumbai 

Italy 

•  Borregaard Italia S.p.A., 

Madone 

•  Borregaard Italia S.p.A., 

Ravenna 

Japan 

•  Borregaard Industries Ltd. 

Japan Branch, Tokyo 

Norway 

•  Borregaard Ind. Ltd., 

Sarpsborg 

•  Borregaard Trælandsfos AS, 

Kvinesdal 

•  Denomega Nutritional 

Oils AS, Leknes 

•  Denomega Nutritional 

Oils AS, Gamle Fredrikstad

•  Øraveien Industripark AS, 

Gamle Fredrikstad 

Poland 

•  Borregaard Poland, Poznan 

Singapore 

•  Borregaard S.E.A. Pte. Ltd.

South Africa 

•  LignoTech South Africa, 

Umkomaas 

Spain 

•  LignoTech Iberica S.A, 

Torrelavega  

•  Borregaard Iberica S.L, 

Barcelona

Sweden 

•  LignoTech Sweden AB, 

Vargön 

Switzerland 

•  Borregaard Schweiz AG, 

Riedholz 

United Arab Emirates 

•  Borregaard Middle East, 

Dubai 

USA 

•  LignoTech USA Inc., 

Bridgewater , New Jersey 

•  LignoTech USA Inc., 

Rothschild , Wisconsin 

•  Denomega Nutritional Oils, 

Boulder, Colorado

Vietnam

•  Elkem Representation Offi ce, 

Ho Chi Minh City

 FINANCIAL              

 INVESTMENTS                         

Orkla ASA – Share Portfolio

P.O. Box 423 Skøyen

NO-0213 Oslo, Norway

Tel.: +47 22 54 40 00

www.orkla.com

Orkla Finans ASA

P.O. Box 1724 Vika

NO-0121 Oslo, Norway

Tel.: +47 22 40 08 00

www.orklafi nans.no

•  Orkla Finans, Oslo, Norway

•  Orkla Finans, Bergen, 

Norway

•  Orkla Finans, Trondheim, 

Norway

•  Orkla Finans, Stavanger, 

Norway

•  Orkla Finans, Sandvika, 

Norway

•  Orkla Finans, Kristiansand, 

Norway

•  Orkla Finans, Tønsberg, 

Norway

Orkla ASA  – Orkla Eiendom

P.O. Box 423 Skøyen

NO-0213 Oslo, Norway

Tel.: +47 22 54 40 00

 

Borregaard Skoger AS

P.O. Box 102

NO-2401 Elverum, Norway

Tel.: +47 62 41 96 50 

• Børresen AS, Sylling, Norway

• SB-Skog, Elverum, Norway

OTHER ACTIVITIES                  

Hjemmet Mortensen AS

NO-0441 Oslo, Norway

Tel.: +47 22 58 50 00 

www.hm-media.no

 

Chr. Salvesen & Chr. Thams’s 

Communications Aktieselskab

Løkkenvn. 204

NO-7332 Løkken Verk, Norway

Tel.: +47 72 49 90 00
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BROKERAGE HOUSES AND ANALYSTS

 ORKLA ANNUAL REPORT 2006 /  BROKERAGE HOUSES AND ANALYSTS 

The brokerage houses that regularly monitor Orkla’s activities are listed below. The list may be incomplete. It will be updated 
on Orkla’s website (www.orkla.com/ir). Orkla wishes to emphasise that the analysts’ estimates and opinions are their own 
and that they do not necessarily represent Orkla’s views. Orkla does not necessarily agree with the content of the analyses 
nor with the information, conclusions or recommendations contained therein.

 BROKERAGE HOUSE ANALYST TELEPHONE E-MAIL       

 NAME  TELEPHONE E-MAIL 

INVESTOR CONTACTS AT ORKLA

ABG Sundal Collier ASA Øystein Øyehaug +47 22 01 60 00 oystein.oyehaug@abgsc.no
Carnegie ASA Preben Rasch-Olsen +47 22 00 93 00 pro@carnegie.no
Danske Securities Henrik Schultz +47 85 40 53 23   henrik.schultz@danskebank.com
DnB NOR Markets Terje Mauer +47 22 94 88 50 terje.mauer@dnbnor.no
Enskilda Securities ASA Atle Vereide +47 21 00 85 00 atle.vereide@enskilda.no
First Securities ASA Einar K. Strømstad +47 23 23 80 00 einar.stromstad@fi rst.no
Fondsfi nans ASA Per Haagensen +47 23 11 30 00 per.haagensen@fondsfi nans.no
Glitnir Securities ASA Henning Lund +47 22 01 63 00 henning.lund@glitnir.no
Handelsbanken Capital Markets Tore Østby +47 22 94 07 00 toos06@handelsbanken.no
Kaupthing ASA Knut Ølstad +47 24 14 74 00 keo@kaupthing.no
Pareto Securities ASA Marianne Blaauw +47 22 87 87 00 marianne.blaauw@pareto.no
UBS Investment Bank Olof Cederholm +46 8 453 73 00 olof.cederholm@ubs.com

Rune Helland  +47 22 54 44 11 rune.helland@orkla.no
Siv Merethe Skorpen Brekke  +47 22 54 44 55 siv.merethe.brekke@orkla.no
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MILJØMERKET

241                                    450

Trykksak

ORKLA ASA

P.O. Box 423 Skøyen

NO-0213 Oslo, Norway

Tel.: +47 22 54 40 00 

Fax: +47 22 54 40 90

Enterprise number: NO 910 747 711 

Offi ce address:

Karenslyst allé 6

NO-0278 Oslo, Norway

www.orkla.com

info@orkla.no

Main sponsor of:

Sponsor of:

Affi liated:

The Norwegian National Opera

The Norwegian National Ballet




